Portfolio
ECOTA Member Organizations

Published by:

ECOTA Fair Trade Forum
6/1 Block-A (4th Floor), Lalmatia,
Dhaka-1207, Bangladesh
Published on: June 2006
DTC consultants:

Chandra Shekhar Saha
Md. Mahmudul Islam
Publication concept:

Chandra Shekhar Saha
Graphics Design:

Ashraful Alam Siddiqui Rishi, DTC
Text Compilation:

Shagufta Munir, DTC
Coordination:

Design and Technology Centre (DTC)
Printed by:
| www.h-office.com

All rights reserved by GTZ PROGRESS

This publication has been developed with the assistance of
PROGRESS, a program supported by the Federal Republic of Germany,
and implemented by the German Technical Cooperation (GTZ) in
collaboration with the Ministry of Commerce of Bangladesh.
PROGRESS is actively involved in promoting private sector development in
Bangladesh (www.gtz-progress.org).

Message from Chairman
Welcome to our members' portfolio! Our hope is that this can be one way to keep the
Fair Trade handicrafts community together in future along with paving way for buyers
and the suppliers getting to know our members vividly by this publication. No doubt it
will enforce our recently establish Information services with the support of GTZ Progress.
Fair or alternative trade is a concern for "just" prices, income stability and broader
social goals. With that they have the chance of building sustainable livelihood, with the
assistance of alternative trade partners in the North, increased economic security,
stronger social networks, and strongly democratic organizations. In addition, the
ecology created by the small-scale handicraft producers is radically different and
significantly more sustainable than that created by "conventional" business. As
important as this is, alternative trade has additional potential. It also plays a practical,
redistributive role in transforming economic structures and relations of exchange. Less
apparently, but equally importantly, it unveils for Northern consumers the people,
places, and relations behind the commodity, helping launch the politically crucial leap
from passive consumerism to active engagement. I believe that this publication widen
this practical opportunity of employing the handicraft as a cultural product. The
information behind the curtain of the country's history and heritage, which makes this
product unique and effective, will be realized as the process goes with like this
publication.
I want to take the opportunity to express my gratitude to all the actors of this publication
specially to C.S.Shaha, and the people ECOTA Fair Trade Forum members who have
contributed their valuable time in this publication.

Abdul Awal
Chairman

ECOTA Fair Trade Forum

Message from Director
It is a great opportunity to have the chance of staying with such an option of publishing
the ECOTA Fair Trade Forum members' portfolio. Particularly when it is obvious that
Fair Trade has emerged as a potentially important movement to meet up unequal
international market relations, seeking to transform North-South trade into an avenue
for producer empowerment and poverty alleviation for social change. Markets for Fair
Trade handicraft should link ethically minded Northern consumers with democratically
organized groups of poor Southern producers along with the Fair Trade Organizations.
The goal of this alliance, which is to provide disadvantaged producers a chance to
increase their control over their own future through sustainable development; will
receive an essential thrust through this publication. But it should be remembered that
our process is to know how the conventional imposed development and for that it is
essential to unleash the potentials of the poor producer groups.
This is an ambitious and long-term venture. Yet there is urgency to this venture as well.
The recent calamity of fall of RMG sector raises question on the other dependent
employment. Recent statistics show that the RMG sector accounts for about a-third of
both industrial workforce and incremental investment. In spite of rapid globalization and
promise of a rule based global trade regime market access continues to remain
constrained by components of international political economy. Drop of export earnings
from the RMG apparently caused a major calamity in macroeconomic performance
indicators and balances came under formidable pressure triggering a multiplier impact
on the economy. In order to address the challenges facing the RMG sector both at
domestic and global levels there is the need for a shift from a simplistic market access
mindset to a sustainable development mindset. An interface between poverty alleviation
and the reemployment of the RMG sector in the context of an enhanced market access
is the need undeniable. We believe that the development of Fair Trade is expandable
opportunity and our mission of opening the new windows for the fair traders in
Bangladesh which will be enhanced through this, while we are on to establish the
Enterprise Information Service for the same purpose.
The publication has possible through the support of GTZ, with tremendous effort of the
Design and Training Centre of Dhaka. A special acknowledgement is due to member
Fair Trade Organisations of ECOTA Fair Trade Forum who participated in interviews.
The persons who gave their time to pilot this portfolio assessment are also gratefully
acknowledged.

Arshad Siddiqui
Director

ECOTA Fair Trade Forum
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ECOTA Fair Trade Forum

Organizational Profile
ECOTA Fair Trade Forum (EFTF) is a leading national networking and coordinating body of NGOs and
SMEs Fair Trade enterprises founded in August 1990. It involved in the Handicraft sector development
focused on artisan development, poverty alleviation and trade promotion through Fair and Ethical
trading. Now EFTF covers around 1,15,000 artisans through it's 29 member organizations where
approximately 90% are women. Annual turnover of all members is about US$ 15 million (2002-2003).
Over 90% of the members are exporters. EFTF had emphasized upon capacity building through
activities on Design, Marketing and introducing ICT in the Handicraft sector of Bangladesh. It is engaged
in identifying advocacy issues for the ultimate benefaction to artisans through the business enhancement
of its members considering the Handicraft and Fair trade policy.
Vision
ECOTA Fair Trade Forum (EFTF) as a national coordinating body of producer organizations providing
strong network support for fair trading opportunities and better livelihoods for the artisans by encouraging
unity and solidarity of the crafts sector.
Mission
Strengthening ECOTA Fair Trade Forum as a national networking body of fair trade groups, to create
sustainable livelihoods for producers in Bangladesh, based on the international fair trade market through
supplying need - based services.
Objectives
To work for the capacity building of artisans through the member organizations.
To promote social policies in the context of the fair trade movement.
To facilitate marketing and trade initiatives of fair trade handicraft at home and abroad.
To advocacy and campaign with the national, regional and international bodies for the issues related
to handicrafts sectoral development of Bangladesh.
To work for promoting & realizing fair trade principles for the betterment of the artisans especially
women, indigenous community and physically challenged people.
To develop the sector to compete in the market with especial concern on ICT.
Components
ADVOCACY AND NETWORKING

Enhance Business Sustainability to improve living standard of the poor producers, Cultural Preservation
with the meaning to intervene in the global market, Focused on Environmental Sustainability, provide
Consumer Education, persuade Traditional Business towards ethical practices with the concern on Fair
Trade Slandered.
MEMBER SUPPORT SERVICE

Enterprise Information Services (EIS), Export marketing and management, Product design and
development and Trade facilitation & Consultancy for increasing market access.
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BUSINESS SUPPORT SERVICE
Introduce Enterprise Information Services (EIS), Support to Export marketing and management, Product
design Trade facilitation & Consultancy for increasing market access.
RESEARCH & DOCUMENTATION
Conduct research on relevant issues of Fair Trade handicraft, Promotional materials publication, Update
documents prepare for further advancement of Fair Trade practices.
THE JOURNEY
ECOTA Fair Trade Forum (EFTF) started in 1990 and established individual secretariat in 1992. It
became member of International Fair Trade Association (IFAT) in 1994, Global Knowledge Partnership
(GKP) in 2002 and Asia Fair Trade Forum (AFTF) in 2003.
ECOTA has worked for capacity building of the sectoral actors through Training and Workshop and
covers the areas of - Product Development, Product costing and Marketing, Packing for Export, , Quality
Assurance, Product Pricing, Quality Management, Fair Trade & Gender Issues, Global E-commerce,
Basic Handicraft Design.
On the way of addressing the need to identify the real scenario of the sector along with prospects and
constraints, EFTF has conducted "European Market Research" , a Baseline Study in 1998, a document
on sectoral Best Practices and "Craft Sector in Bangladesh: Promises & Challenges" in 2005.
The organization has organized First Regional Trade Fare in Dhaka by that played the vital role on
forming Asian Fair Trade Forum. from 2002. EFTF is observing 'World Fair Trade Day', in Bangladesh.
EFTF has a great concern to raise people's voice against traditional Business moving towards to
promote Fair Trade values. EFTF has concerned the role of Media to promote the issue of Fair Trade in
Bangladesh and cooperating with them for the cause of handicraft producers. EFTF formed a Designers'
forum with aspiration to frequent interaction among the institutional artist and indigenous crafts person to
create functional product design intend to intervene the global market trend.
EFTF along with its members, regularly organize and participate in various international & national fair,
workshop, seminar conferences as a part of awareness, campaign and market facilitation program.
Legal entity
Registered in Joint Stock Company (ACT NO. 18 of 1994) as ECOTA Fair Trade Limited
Partnership
The cooperation Agreement with German Development Cooperation (GTZ) implementation of
Enterprise Information Service EIS of PROGRESS
The Partnership with Design and Technology Center DTC in EU-SPF project, "Creating awareness
of design and product development as a tool of obtaining competitiveness"
EP
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Affiliation
IFAT (International Federation for Alternative Trade
AFTF (Asia Fair Trade Forum)
GKP (Global Knowledge Partnership)
Award
WORLDAWARE Business Award 2001 from UK
Future path
Capacity building of artisans specially disadvantage and ethnic producer groups.
Creating opportunities for the grassroots artisans to share the south-south and north-south
experiences, skill and technologies.
Securing and broaden the Fair Trade standard within scope of the handicraft sector.
Drive for a integrated craft policy and formal labour recognition from the government for the
betterment of handicraft sector's individual.
Strengthening and ultimately raises the role of women as entrepreneur in the craft sector.
Using the potentialities of ICT to enhancing the market access for producer groups and uphold
Bangladeshi image in world handicraft market.
Promote indigenous and traditional craft heritage and its eco-value in digital form.
Opening the gateway of ICT to the women entrepreneurs and artisan in the sector.
Forming a sub regional platform and partnership for sharing experiences, information & knowledge.
Equipping the existing network/forum to provide its support more effectively and efficiently.

Traditional Craft Techniques
of Bangladesh

Nakshi Kantha

The word Kantha has no satisfactory etymological root and yet it is widely understood all over the Bengal
region as a multi-layered wrap or spread, stitched with minute needlework to obtain a thickness which
reinforces the worn out cloth of which it is made.
In the past Kanthas were made not to sell, nor because a wealthy person ordered them, not even with a
conscious objective of decorating the house. It was made because a village woman felt like making a
Kantha; some inner urge led her to outpour her aesthetic senses by folding and arranging old worn out
sarees, dhotis and lungis to achieve a certain thickness of cloth and with thread drawn from the selfsame
old sarees, her hand moved to insert the colours or leave exposed the base materials, creating in the
process the most phenomenal shapes and patterns. At what point the nakshi kantha took shape may never
be accurately known, but it most likely had a precursor in the humble kheta (khet means field) a coverlet
used by village people, made through the thrift of women recycling old sarees and dhotis by sewing them
together with linear running stitch. Items of pure necessity in the frugal village economy, the kheta was
invented out of necessity. Over a span of time, the potential of the kantha seems to have been realized by
the gifted rural woman and her imagination began to transfer in needlework memorized images. The
evolution of ornamental stitchery, linear, geometric and figural shapes started to awaken the surface of the
cloth and each region developed a style emanating from the inherent creativity of rural woman.
Nakshi kantha embroideries all over Bangladesh have common factors in stitchery, format and composition.
It needs to be mentioned that the structure of the kantha, its outer contour, sets the rationale of the planned
piece. Its embellishment takes form according to the dimensions of the fabric, as a square, an oblong, or
rectangle. Then follows its intended use, as quilt (lep), large spread (nakshi kantha), puja floor spread
(ashon), cosmetics wrapper (arshilata), wallet (batwa), cover for Quran (ghilaf), floor spread (galicha),
clothes wrapper (bostani), dhakni or cover, ceremonial meal spread (dastar khan), prayermat (jainamaaz)
and pillow cover (balisher chhapa or ohar).
Kantha is a product of a rural society with the psychological and cultural traditions of Bangladesh. A simple
kantha used as wrapper or as bedspread does not go in the name of a Nakshi Kantha in the village. A
kantha becomes folk art-craft when it absorbs age-old symbols, designs, motifs, decorations and therefore
bears a deeper content. The love of traditional knowledge finds a lovelier expression in the kantha.
Nakshi kantha is the pride of our national heritage in our rural context, which has expressed itself in
different ways over the last three decades. It is Nakshi Kantha that has transformed stitchery into a
diversified product. The credit for this goes mainly to the boutique-oriented NGOs. In the present time some
international designers have expressed their interest in this field. Among them Japan is a significant one.
In the future, the uniqueness of Kantha can be exploited to produce new products of international standard,
focusing the target market. In that way, the rural women will significantly be aided financially.

1

2

1 Antique piece of Traditional Nakshi Kantha (Kushtia)
2 Artisan at Work
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5
3 Work Process of Kantha Making (Courtesy: Aranya Craft)
4 Group of Kantha Artisans in a Village area (Cortesy: Charka Handicraft)
5 Contemporary Nakshi Kantha Stitch Product (Courtesy: ECOTA Members' Organization)

Terracotta

Terracotta (Italian: "baked earth") is a hard semifired waterproof ceramic clay used in pottery, older
wastewater drains and as surface embellishment in building construction. The potter's craft dates back to
antiquity in India, as excavations of pottery in Mohenjodaro (2500 B.C.). The artistic work both in the
delicate shapes and the fine black and red designs on these articles indicate that they are pieces of
excellent craftsmanship.
Often, with not even an hour's travel, it is possible in Bangladesh to chance upon at least a few families of
traditional potters still making the beautiful low temperature unglazed pottery that their forefathers have
been making since time immemorial. The profusion of this craft is quite understandable when one considers
the easy availability of soft alluvial soil in deltaic Bangladesh and the creativity of its artisans.
The potters of Bangladesh follow traditional methods and have over thousands of years been crafting
pottery to meet the domestic, ritual and ceremonial needs of the community around them.
Clay and terracotta products for domestic pottery and as festival toys and artifacts are available throughout
Bangladesh all year round. The potters in Bangladesh have maintained this clarity of design, by using
decoration only in so far as it enhances the natural beauty of form. Using the simple wheel and deft fingers,
the potter moulds a profusion of domestic pottery which is remarkably functional. For water storage, the
shape is one that keeps the contents cool; for cooking, the form preferred is that which conserves fuel.
Larger vessels with elongated shapes or heavy jars with wide rimmed openings are used for storage. There
are special pottery containers for different items that are as diverse as they are attractive.
Clay items are made in Bangladesh in two traditional ways: on the wheel, and by the hand. In general all
toys, dolls, figures (human and animal) are made by hand modeling or in a mould. Pots and pans, jars,
bowls, pitchers and storage vessels etc. are made on the wheel, or by a combination of both techniques.
The wheel work is traditionally the occupation of men whereas hand modeling, shaping, finishing etc. is
done by the women. Hand modeling of ritualistic clay figures has an ancient tradition in Bangladesh,
indicating a link with the Indo-Gangetic civilization of 2,500 years B.C., present day village potter's families
ply this craft with great dexterity, shaping figures of mother and child, priest, headman, bird, reptile, used
and sold as toys or decoration.
Although clay products were once very popularly used in the Bangladeshi lifestyle, but with time, owing to
the emergence of alternative industrial manufacturing product and its easy availability, the demand for such
items is diminishing. But now, there are still some organizations which are working, producing and
exporting terracotta products fulfilling the demands of the foreign markets. In future, stone-glazed hard
terracotta will be able to create large market as an every-day use product. As a result of which the
traditional potters and craftsmen will rescued from their declination.
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4
1 Traditional "Motka" for Water Storage
2 Traditional "Gacha" used as Lamp Stand

3 Traditional Clay Vessel for Fermenting Dry Fish
4 Antique Vessel "Kalshi", Mahasthangar, Bogra, Bangladesh

4

6

6

5
4 Artisans at Work ( Courtesy: HEED Handicrafts)
5 Traditional Clay Pots for Local Use

6 Contemporary Clay Products for Export
(Courtesy: ECOTA Members' Organization)
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Handloom

Bangladesh is known for a staggering variety of cloth types that are woven on handlooms. Till about the
middle of the 20th century, the indigenous cloth production was affected radically by the continuous
development of modern industries in Europe and then in India. The development of large-scale factories
had a major effect on the kinds of cloth that were produced by the handlooms, weavers having had to
abandon many fields in which they could no longer compete. Artisans had to give up the production of
medium and coarse medium count clothing, where the mills reigned supreme. However, they either made
very coarse cloth for peasants and agricultural labourers, who considered the products of handloom
weavers comfortable to mill-made products, or they wove more elaborately designed cloth for more
prosperous consumers using silk or high counts of cotton yarns. The handloom weavers generally fared
better in women's clothing such as saree rather than clothing that required stitching.
An interesting development in handloom textiles in Bangladesh had been the regionally focused particular
products. Presently, the traditional spinning industry in Bangladesh had been virtually rendered
insignificant. However, the weavers in general, are meeting with a number of difficulties many of which
were previously unknown to them. The growing distance from the sources of their raw materials and their
markets was already a reckoning factor. In recent times, a few more disturbing issues have cropped up. A
huge quantity of low-cost Indian mill-made and handloom cloths are being smuggled into the market. This
in turn, is making the weavers vulnerable to severe unpredictable annual and cyclical oscillations in local
demand.
The social relations of handloom industry exist in a multiplicity of forms. There are fewer individual weaving
families which can buy yarn on their own and are usually able to sell their products to the highest bidder.
Women and children assist doing essential work of preparing the yarn for the loom, dye the yarn and
stretch yarn in the warp and the weft.
Bangladesh has an established place in the history of textile trade all over the world. The high quality of its
products, its unique designs and techniques of production are well-known. However, it was the jamdani or
the figured muslins which became the most dominant fabric. Usually of grey cotton, a typical piece would
be ornamented with blue-black designs and sometimes with brightly coloured cottons and gold and silver
thread. Through the centuries, textile weavers with their associate craftspersons-spinners, dyers and
embroiderers-have maintained unequalled traditions of workmanship, with a built-in adaptability to changes
in the market, the nature of the demand and the availability of raw materials.
The problems related to the handloom industry are manifold. An integrated approach involving all
stakeholders-weavers, craft developers, marketers, researchers planners and policy makers-is a
desideratum for the effective development and promotion of the textiles of Bangladesh.

1

2

1 Traditional Hand-Woven "Jamdani" Saree (early 19th century)
2 "Jamdani" Weaver at Work
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4
3 "Jamdani" Weaving Process at Noapara Village (Courtesy: Kumudini Handicrafts)
4 Contemporary Handloom Textile Product -Jamdani (Courtesy: ECOTA Members' Organization)

Cane & Bamboo

Bamboo and cane are remarkable natural materials. Its special features such as pliability and linear
strength have been used to advantage by craftsmen and local engineers in many creative ways. It may
seem that all the possibilities of using these materials must have been exhausted because of the long and
close interaction of people's lives with the environment where bamboo and cane are found in magnificent
abundance. The needs of things and products change with time; equally, the techniques of handling the
material, sometimes in combination with other materials which were not available to the original craftsman,
provide new vistas for design creativity.
The people inhabiting the various states are an extremely diverse group of tribes and ethnic groups.
Historically there has been a great deal of isolation between tribes within the same region and with the
outside world. This isolation allowed each group to develop over several centuries its distinctive culture and
traditions. One feature that is common to all the tribes is their exquisite use of bamboo and their
dependence on things made from bamboo.
Among the traditional products there are many that would find substantial markets outside the region if they
are exposed and promoted. Potential markets exist for well-made trays and baskets which could be used in
households as functional or storage containers. There is also a large market for authentic collector's items
such as tribal products and basketry. In addition, a range of new products could be developed based on
simple modifications of existing types. These could be extended to the production of contemporary
products such as salad bowls, serving dishes and trays intended for both urban upcountry and export
markets. Similarly, other traditional techniques could be used for generating a variety of contemporary
products. With the establishment of a continuously performing production and marketing infrastructure it
would be possible to further diversify product lines.
As this craft-based industry depends on an easily renewable resource such as bamboo, cultural continuity
could be maintained in the face of rapid change while ensuring the economic growth of the region.
However, the actual realization would have to wait until the production and marketing infrastructure is
geared up while simultaneously developing markets in the country. In addition, the existing conflict between
competing sectors in the use of bamboo such as paper production, craft production and rural consumption
needs to be resolved at the policy level to ensure the availability of bamboo as a truly renewable resource,
a gift of nature to mankind. With the realization of such prospects and problems, it is hoped that both policy
makers and professionals will respond to the challenges in the growth of bamboo crafts.
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2

3
1 Traditional Food Measuring Baskets made out of Cane (Barisal)
2 Traditional Food Measuring Basket made out of Bamboo (Noakhali)
3 Traditional Carrying Basket made out of Bamboo (Comilla)

4

5

4 Artisans at Work (Courtesy:DEW)
5 Contemporary Products (Courtesy: ECOTA Members' Organization)
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Profile

Profile

Nakshi Kantha Craftsman

Artisan

Ashia Khatun

Through one generation, the
family of Ashia Khatun has kept
themselves involved in the field of
Nakshi Kantha. Ashia works both
individually and in group along
with four of her other family
members. Reasonably satisfied
with income, Ashia has been
serving in this field for the past
five years. The buyers and the
designers of the organization
supply designs and she does the
stitching by hands. She uses the
frame and needles as primary
tools along with the sewing
machine and does not think
further intermediary technology
will enhance productivity and
quality. Her expectations from the
buyers are fair price, financial
support and clear concept of
designs. Ashia hopes to be
trained in technical fields, costing
and design. She feels, her lack of
knowledge on design and quality
is the obstacles for further
improvement. She does foresee a
bright future of her sector in
Bangladesh.

Profile

Terra cotta Craftsman

Artisan

Rangadeep Paal

Rangadeep Paal reasons his
involvement in the field of terra
cotta crafts both hereditary and
an opportunity. He has inherited
this
profession
from
his
forefathers and now has five
family members who are directly
involved in this sector. He has
been working in his organization
with 50 other workers for 13
years. Satisfied with earnings,
this craftsman usually receives
the designs from buyers,
designers working in the
organization and generate ideas
from local fairs. Some he creates
using his own innovative ideas.
He is comfortable using molds
and hand tools rather using any
machineries.Intermediary technology, in his opinion, could help to
improve production capacity and
to
enhance
quality.
His
expectations from the buyers are
fair price, clear concept,
technological
support
and
adequate supply of related
information. He feels, if trained in
technical matters, design and
production planning, the artisans
will be benefited and can improve
to a great extend. Technological
drawbacks and unsound designs
are what he considers to be the
barriers of further improvement.
Rangadeep is very hopeful on the
prosperous future of the sector.
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Hand loom Craftsman

Artisan

Kafiluddin & his family

Kafiluddin has maintained his
family tradition of working in
"jamdani" weaving. He has five
of his family members engaged
in this field along with 125 other
workers. Sometimes they work
in
a
group
sometimes
individually. Satisfied with the
income, Kafiluddin has been
serving his organization for
nearly 18 years. He gathers the
design concepts from several
sources, clients, designers
working with the organization,
the market and from local fairs.
Some he also designs from own
thoughts. He uses the hand
weaver and does not feel the
need for further intermediary
technology for the improvement
of production capacity or quality.
Apart from expressing his
longing to receive training in this
field to improve his productivity,
quality and perception, this
experienced artisan expects to
be provided with fair price, vivid
concept of design, financial
support and relevant information
from the buyers. He considers
lack of skilled human resource
and scarcity of raw materials to
be the barriers for further
improvement. A sincere worker
Kafiluddin, sees a bright future
of his sector in the country.

Profile

Cane and Bamboo Craftsman

Artisan

Nurunnabi

Nurunnabi is an artisan who has
been working with bamboo for
the past 16 years. Having
inherited this profession from
previous generation, he has
involved four of his family
members in this field. He does
not have to design but to make
them finally. This is certainly not
an easy job as it requires
extensive meticulous techniques
and
fine
workmanship.
Nurunnabi's hand tools are Da,
saw, hammer, batal, blue lamp
and the drill machine is the only
power tool he uses. As he
pointed out, the use of
intermediary technology would
definitely assist in speeding up
the work process. He longs to
be trained at technical matters,
design, marketing and costing.
He believes the obstacles to
improve further are lack of
knowledge in design, quality,
technology and lack of sufficient
supply of information. If these
matters are overcome, he
believe he can certainly excel
further.
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Organizations'
Profile

Profile

Aranya Crafts Ltd.

Organization: Aranya Crafts Ltd.
Year of establishment: 1990
Number of staff: 07
Number of artisans: 250 (9 groups)
Market of total production:
a. Export: 25%
b. Local Sale: 75%
Product lines:
a. Textile: Clothes (Gents & Ladies), Household
b. Metal: Jewellery
c. Cane: Gift items (Utility & Decorative products)
d. Bamboo: Gift Items (Utility & Decorative products)
e. Terracotta: Gift Items (Utility & Decorative products)
f. Hand-made paper: Gift items (Stationery, Lamp shade)
Production facilities:
a. Own production centres
b. Outsourced individual enterprises
Production areas:
a. Rangamati
e. Dhaka Metro
i. Khulna
b. Chandina (Comilla)
f. Rajshahi
j. Bogra
c. Narsingdi
g. Jessore
d. Rupganj
h. Rangpur
About organization:
Aranya, a craft research and development centre, offers a wide range of support services to develop and
promote the fine traditions of Bangladesh. Its outlet offers an extensive variety of sarees, salwar kameez,
skirts and blouses, kimonos, scarves, furnishings, linen, books, stationery, gift items, etc. Besides handwoven textiles in intricate weaves, prints and embroideries, Aranya works with terracotta and silver
jewellery.
Aranya specializes in promoting quality textiles of Bangladesh using traditional skills in making clothes
which are classic and contemporary. It is the first commercial production and marketing organization of
natural dye textiles in Bangladesh and regularly exporting to Japan and European countries.
Contact person: Ruby Ghuznavi, Managing Director
Address: 60, Kemal Ataturk Avenue, P. O. Box No. 9091, Banani, Dhaka-1213
Contact no.:
Phone: +880 2 988 2542
Fax: +880 2 882 3174
Email: aranya@citech-bd.com
Website: www.aranyacrafts.com
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Aranya Crafts Ltd.- Prouduct Gallery
1

2

3

4

1 Assorted Cushion Covers
2 Silk Natural Dye Print

3 Kantha and Jamdani Sarees and Jamdani Punjabi
4 Kantha Cushion Covers

Aranya Crafts Ltd.- Prouduct Gallery
5

6

6

8

7
5 Apparel
6 Sets and Scarves

7 Throws and Shawls
8 Blouses and Scarves
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Profile
Artisan Hut

Organization: Artisan Hut
Year of establishment: 2001
Number of staff: 07
Number of artisans: 250 (9 groups)
Market of total production:
a. Export: 90%
b. Local Sale: 10%
Product lines:
a. Textile: Hand-woven garments, Home fashion items
b. Leather: Office stationeries, Gift items, Bags, etc.
Production facilities:
a. Outsourced individual producers
Production areas:
a. Narshingdi
b. Sirajganj
c. Jenaidah
d. Dhaka
About organization:
Artisan hut is one of the leading manufacturers and exporters of hand woven textile garments and home
fashion items in Bangladesh. It has become a signatory accepting the IFAT standards for Fair Trade and
committed to develop fair trade business professionally which they believe will help the disadvantaged
people involved in producing crafts.
Their products range from hand woven textile garments to home fashion items and hand embroidery,
screen/block printing techniques are applied to add further value.
Contact person: Md. Monjurul Haque, Director
Address: House 3, Road 9A, Sector 7, Uttara Model Town, Dhaka-1230
Contact no.:
Phone: +880 2 892 0058, Mobile: 0189-270869
Fax: +880 2 891 6092
Email: mhaque31@aitlbd.net

Artisan Hut- Prouduct Gallery
1

2

3

4

5

6

7

8

1 Blue based khadi stripe skirt - thickness 42/2x42/2
2 Ladies' shirt - 80/2x74/1
3 Twill check organic cotton yarn of 20/2x20/2
4 Black stripe kantha fabric - thickness 80/2x80/1

5 Dhaka stripe fabric, green - thickness 80/2x80/1
6 Blue based white khadi stripe - thickness 42/2x42/2
7 Dhaka stripe fabric red - thickness 80/2x80/1
8 Voile fabric with hand spun 80/1xhand spun Khadi
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Artisan Hut- Prouduct Gallery
9

10

11

9 Multicoloured Khadi Fabric Outfit - thickness 20/2xKhadi
10 Diamond Motif Fabric- made by organic cotton yarn of 20/2x20/2

12

11 Twill Fabric
12 Blue based Stripe Fabric - thickness 80/2x74/1

Profile

BRAC-AARONG

Organization: BRAC-AARONG
Year of establishment: 1978
Number of staff: 888
Number of artisans: 36,000
Market of total production:
a. Export: 6%
b. Local Sale: 94%
Product lines:
a. Leather: Boxes, Frames, Bags and Accessories
b. Jute: Bags, Boxes, Christmas hangings and Decorative items
c. Bamboo/Cane: Baskets, Trays and Lamps
d. Wood: Kaleidoscope
e. Textiles: Apparels and Home furnishings
f. Paper: Boxes, Christmas hangings and Gift packaging
g. Clay: Planters, Candle stands, Lamps, Bowls and Decorative candles
h. Candles
i. Palm Leaf: Basketry
Production facilities:
a. 299 (as of December 2005) own Production Centres
b. Outsourced to independent producers
Production areas:
d. Candle: Dhaka
a. Textiles: Narshighdi, Tangail, Manikganj, Sherpur,
e. Jute: Jessore, Gazipur, Dhaka
Jamalpur, Jessore, Kushtia, Baniachong
f. Palm Leaf: Bogra
Rajshahi and Pabna
g. Bamboo: Tangail
b. Leather: Dhaka
h. Paper: Mymensingh, Dhaka
c. Clay: Barisal, Savar, Rajshahi, Rajbari, Kushtia
About organization:
Aarong, a fair trade organization set up by BRAC (Bangladesh Rural Advancement Committee) in 1978,
provides economic support to artisans and underprivileged women in rural Bangladesh. Aarong has
pioneered the development of the traditional handicraft industry in Bangladesh by creating and
sustaining a market for well-designed high quality handicrafts products, selling through its nationwide
network of lifestyle stores. Reaching out to the weavers, potters, brass workers, jewelleries, jute workers,
basket weavers, wood carvers, leather workers and more, Aarong embraces and nurtures a diverse
representation of 36,000 artisans, 85% of whom are women. Today, Aarong has become the foundation
upon which independent cooperative groups and family-based artisans market their craft, in an effort to
position the nation's handicraft industry on a world platform of appreciation and acknowledgement.
Contact person: Md. Faridul Hassan Khan, Senior Manager (Export)
Address: Aarong House, 65 Mohakhali C/A, Dhaka-1212
Contact no.:
Phone: +880 2 882 4180 Ext-4107
Fax: +880 2 882 8576
Email: aarongex@bdmail.net, aarongex@brac-aarong.com
Website: www.brac-aarong.com
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BRAC-AARONG- Prouduct Gallery
1

2

4

5

6

7

8

9

1 Kantha Stitch Cushion Covers
2 Gold Terracotta Candles
3 Slab Candles

4 Cane Carrying Basket
5 Hanging Dolls
6 Embroidered Leather Jewellery Box

3

7 Embroidered Pillow
8 Pleated Leather Jewellery Box
9 Jute Floor Mats

BRAC-AARONG- Prouduct Gallery
10

11

13

10 Terracotta Products
11 Wooden Candle Stand
12 Candles

12

12

14

13 Cane Rickshaw
14 Combination of Terracotta & Cane
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Profile

Charka Handicrafts

Organization: Charka Handicrafts
Year of establishment: 1991
Number of staff: 15
Number of artisans: 700 - 800
Market of total production:
a. Export: 40%
b. Local Sale: 60%
Product lines:
a. Wall-hanging, Cushion, Bed cover, Household, Men's & women's wear
Production facilities:
a. Own production centre
b. Outsourced independent producers
Production areas:
a. Rajganj, Jessore
b. Jikorgasha, Jessore
c. Chutipur, Jessore
d. Puler Hat, Jessore
e. Basundia, Jessore
About organization:
The word "Charka" means "Wheel". It is an independent project, part of Charka Foundation, a large NGO
based in Jessore. Its specialization is in fine hand-embroidery made by local village women who possess
embroidery skills inherited from their ancestors.
Charka trains women and enables them to make sarees, shalwar-kameez, shirts, Punjabi, robes,
children's wear, cushion covers and other household items along with the traditional "nakshi kantha".
Jagorani Charka developed training programmes first in the early 1990s and later opened a small shop
to market their products, which in a short period gained a reputation for its fine quality products. Charka
now has a range of clients from the UK and rest of the Europe, the USA, Asia, Canada and Australia.
The customers are not only aiding village women and their communities but also acquiring beautiful and
individual hand-embroidered pieces of heirloom quality.
Contact person: Shamim Ara, Unit Manager
Address: 422, Mujib Sarak, Jessore, Bangladesh
Contact no.:
Phone: +880 421 72808
Fax: +880 421 72243
Email: charka@bttb.net.bd, jcjsr@bttb.net.bd

Charka Handicrafts- Prouduct Gallery
1

2

1

2

3

1 Embroidered and Applique Cloth
2 Nakshi Wall Hanging/Cushion Cover
3 Nakshi Wall Hanging
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Charka Handicrafts- Prouduct Gallery
4

5

6

7

8

9

4 Greetings Card
5 Purse
6 Cushion Cover

7 Baby Slippers
8 Pencil Case
9 Nakshi Kantha

Profile

Community Health Care Project (CHCP)

Organization: Community Health Care Project (CHCP)
Year of establishment: 1974
Number of staff: 287
Number of artisans: 50
Market of total production:
a. Export: 90%
b. Local Sale: 10%
Product lines:
a. Textile: Yardage, Embroidery, Men's & women's wear
b. Jute: Angels, Christmas decoration, Household
Production facilities:
a. Own production centres
b. Outsourced independent producers
Production areas: Depending on product types
About organization:
In 1974, Community Health Care Project (CHCP) began its developmental journey among the rural and
urban people. Having completed some of the projects and gaining experiences, it initiated a new phase
from July 2003. Since its birth, CHCP has been trying to mobilize the women groups to participate in
suitable income generating activities. Its firm belief in development which develops the poor acts as an
effective frontier for total development of an underdeveloped community and a nation as a whole.
CHCP has involved thousands of women in income generating activities like handicraft, animal
husbandry, shop keeping, apiculture, gardening, small scale agriculture, etc. Among these, handicraft
items are produced in large scale which are modern and alluring, design and quality wise rich and sold
locally. Their products range from bamboo, cane and grass products, batik, block & tie-dye products,
handmade paper products, hand woven textiles and garments, jute products, leather products, nakshi
kantha, embroidery products and wooden products.
Contact person: Monindra Nokrek, Executive Director
Address: 2-B, 4/1 Mirpur, Dhaka-1216
Contact no.:
Fax: +880 2 900 9811
Email: chcp@dhaka.net
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Community Health Care Project (CHCP)- Prouduct Gallery
1

2

3

4

1 Batua and Coin purse
2 Jute Angel

3 Jute Wall Hanging
4 Village Woman and Kahal Sika (Jute Toys)

Community Health Care Project (CHCP)- Prouduct Gallery
5

6

7

8

5 Cotton gamcha
6 Jute mat
7 Scarf & Batua bag

9

8 Table runner
9 Cushion cover
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Profile

Concern Bangladesh

Organization: Concern Bangladesh
Year of establishment: 1972
Number of staff: N/A
Number of artisans: Outsourced as per requirements
Market of total production: Both local & export
Product lines:
a. Textile: Soft furnishings (Cushion covers, Throws & Curtains), Table linen, Bed linen & kitchenware
(Crochet, Embroidered & Hand-woven in various materials like cotton, silk, , etc.), Incense sticks &
cones, Perfume sachets, Ladies’ & men’s fashion wear, Home decorative products (like Photo
frames, Candles & Candle-stands), Fashion accessories (jewellery, scarves & bags), Gift items
(Greeting cards, Gift bags & Children toys)
b. Jute: Bags, Decorative items, Cushion cover
Production facilities: Outsourced
Production areas: Chosen based on the product types
About organization:
Concern Bangladesh, a partner of Concern Worldwide, is an international organization devoted to the
relief, assistance and advancement of people in need, living in the under developed areas of the world.
The products of Concern are each fairly traded and are made to help the consumers relish the art of
living. It follows its motto of making simple yet trendy items, suiting anybody and everybody. Each of the
products is made carefully by producers and artisans from all over Bangladesh.
Concern prides in possessing collections featuring works of famous national and international designers,
which have become reputed over the years for their unconventional and avant-garde look. The products
range from soft furnishings, table linen, bed linen and kitchenware, incense sticks and cones, perfume
sachets, ladies' and men's fashion wear, exclusive home decorative products, exclusive fashion
accessories and gift items.
Contact person: Md. Abu Hanif, Research Officer, Organizational Development Unit
Address: House 53, 1st Lane, Kalabagan, Dhak-1205
Contact no.:
Phone: +880 2 811 2795~6, 811 5972
Fax: +880 2 811 3693
Mobile: 0171-145787
Email: hanif@concernbd.org

Concern Bangladesh- Prouduct Gallery
1

2

4

3

2

1 Jute & Cotton Cushion Cover with Sequence
2 Woven Cushion Cover

3 Terracotta Pott
4 Applique Cushion Coverery
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Concern Bangladesh- Prouduct Gallery
5

7

6

7

7

5 Woven Grass Basket
6 Details of Cushion Cover

7 Jute Cushion Covers with Metal, Natural Materials, Sequence & Beads

Profile

CORR The Jute Works

Organization: CORR-The Jute Works
Year of establishment: 1973
Number of staff: 76
Number of artisans: 4,632
Market of total production:
a. Export: 100%
b. Local Sale: None
Product lines:
a. Bag
f. Garden décor
b. Basketries
g.Holiday/festive décor
c. Card & gift box
h.Home textile
d. Candle & holder
i. Home/office appliance
e. Exterior décor
j. Interior décor
Production facilities:
a. Own production centres
b. Outsourced independent producers
Production areas:
18 administrative districts of Bangladesh (200 groups)

k. Jewellery
l. Kitchen & tableware
m.Musical instrument
n.Personal/Bath accessory
o.Toy's wear

About organization:
CORR-The Jute Works (CJW), incepted in 1973 as a rehabilitation organ of CARITAS Bangladesh
(CORR) operating under a Board of Trustees. Since then, it has run on the basic principles espoused by
CARITAS-Bangladesh in all its projects. CARITAS means love which shows that it merely is not a
business in which members compete with each other for maximum profit. It reflects the compassion and
concern of Jesus Christ for the socially disadvantaged people of society and it aims at the liberation and
empowerment of women through organizing them together in groups for their self-reliant development. In
1981, it was registered as a Women's Non-profit Marketing Trust with the first Board of Trustees
comprised of existing members of the Management Committee.
CORR-JW has been exporting different types of handicrafts pioneering in the exporting of handicrafts.
For its supreme quality, it is renowned all over the world. It exports handicrafts to more than 18 countries
in North Europe, North America, Australia, New Zealand and Japan and has market around the globe.
Contact person: Michael B. Gomes, Director
Address: House 6, Road 24, Gulshan-1, Dhaka-1212
Contact no.:
Phone: +880 2 881 0518, 885 0157, 989 7375
Fax: +880 2 988 3641
Email: jutework@citechco.net
Website: www.cjw-bd.com, www.corrjuteworks.org
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CORR The Jute Works- Prouduct Gallery

1

2

1 Golden Halo Angel 5 cm
2 Small Jamrul (col.)

3

3 Keya Natural Jute 40x40cm

CORR The Jute Works- Prouduct Gallery

4

6

5

7

4 Bhai Bon (Brother & sister) 19X13cm
5 Rini Palm Leaf Square Basket (set of 3)
6 Asha Bag 40x40cm with 23cm Handle

8

7 Decorative Star
8 Shola Tree with Star (Card) 15x10.5 cm
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Profile

Development Wheel (DEW)

Organization: Development Wheel (DEW)
Year of establishment: 1996
Number of staff: 15
Number of artisans: 400
Market of total production:
a. Export: 80%
b. Local Sale: 20%
Product lines:
a. Cane & bamboo: Basketry, Hogla, Date palm leaf, Kaisa
b. Terracotta: Household, garden items & Xmas items
c. Textile: Household, Hand-embroidery
d. Jute: Fashion Accessories
e. Wall-hanging
Production facilities:
a. Outsourced independent producers
b. DEW producer groups
Production areas:
a. Sonargaon, Narayanganj
d. Jessore (Date-palm Leaf, Embroidery)
b. Dhamrai, Kakran, Dhaka
e. Bogra (Kaisa)
c. Tangail (Bamboo)
f. Jamalpur (Embroidery)
About organization:
Established in 1996, Development Wheel (DEW) is a non-government voluntary development
organization. Its main focus is to promote the Arts and Crafts sector of Bangladesh through enhancing
production skills of artisan groups, providing marketing support and facilitating small enterprise
development for self-employment of the under-privileged rural and urban people.
Development Wheel is dedicated to enhance household livelihood security of the deprived segment by
increasing their participation, specifically the women, in small scale economic activities.
Some of the Development initiatives of this organization are - Arts and Crafts Promotion Programme,
Social Action Research Programme, Savings and Credit Programme, Urban Peripheral Environment
Improvement Project, Education Programme, Agricultural Programme, Good Governance Programme,
Human Rights STI/AIDS Programme, Disaster Management Programme and Agricultural Programmes.
The main objectives of DEW are to promote arts and crafts of the country, to create sustainable
employment and income generating opportunities for the disadvantaged urban and rural poor and to
promote Fair and Ethical Trade.
Contact person: Shah Abdus Salam, Executive Director
Address: 8/5 (Ground floor), Road 01, Shyamoli, Dhaka-1207
Contact no.:
Phone: +880 2 811 5579; Cell: 0175-120140
Fax: +880 2 913 5499
Email: dewhc@bdonline.com
Website: www.developmentwheel.org

Development Wheel (DEW)- Prouduct Gallery
1

2

1 Clay Pots
2 Palm Leaf Kaisa Basket
3 Bamboo Basket

3
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Development Wheel (DEW)- Prouduct Gallery
4

6

5

7

4 Bamboo Basket with cotton lining
5 Hogla Basket

6 Hogla Basket
7 Bamboo Tray

Profile

Dhaka Handicrafts Ltd.

Organization: Dhaka Handicrafts Ltd.
Year of establishment: 1999 (Former EDM Handicrafts est. 1976)
Number of staff: 26
Number of artisans: 7500 Individual; 1800 Families
Market of total production:
a. Export: 100%
b. Local Sale: None
Product lines:
a. Jute: Bags
b. Bamboo: Basketries, Interior accessories
c. Cane: Basketries, Interior accessories, Musical instruments, Small furniture
d. Clay: Garden items, Household, Decorative items
e. Hogla products-basketries, Personal accessories, Small furniture
f. Date palm leaf products
g. Kaisa products
h. Coconut-banana products
i. Grass products
Production facilities:
a. Own production facilities
b. Outsourced independent producers
Production areas:
a. Bogra
f. Savar (Dhaka)
k.Khalihati (Tangail)
b. Manikganj
g.Patuakhali
l. Nababgonj
c. Tangail
h.Pabna
d. Boyratoli, Pahartoli, Kaliganj (Gazipur)
i. Shariatpur
e. Jessore
j. Modhupur (Bikrampur)
About organization:
Dhaka Handicrafts Ltd. (DH) started in 1976 as EDM Handicrafts, a project of Enfants du Monde, the
Swiss non-governmental international development organization. Beside exporting basketry items made
of cane, bamboo, date and palm leaves, hogla and grass, it also exports different kinds of terracotta items
like candle holder, planter, flower vase and other decoration items. The mission of DH is to promote the
market in the international and national arena of handicrafts items and extending support to the artisan
producers for their social and economic development.
Most workers of DH are traditional craftsmen and destitute women and families. The crafts of DH are
mainly exported to Australia, America, Austria, Belgium, Canada, England, Finland, Germany, Italy,
Japan, Portugal, Norway, Netherlands, Switzerland, Sweden both to ATO and commercial customers. A
fair price of the high quality products is the main commitment of Dhaka Handicrafts Ltd.
Contact person: Tanu Dey, Executive Director
Address: 2/16, Block-B, Lalmatia, Dhaka-1207
Contact no.:
Phone: +880 2 813 0435, 911 9563
Fax: +880 2 911 9563
Email: ddp@bdcom.com
Website: www.dhakahandicrafts.com
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Dhaka Handicrafts Ltd.- Prouduct Gallery
1

2

1 Round Cane Basket
2 Date Palm Leaf Bowl

Dhaka Handicrafts Ltd.- Prouduct Gallery
3

4

4

5

6

7

3 Bamboo Chalni Basket
4 Kaisa Basket
5 Bawn pot with Lid

6 Terracotta Pot Set
7 Hogla Basket

EP
53

Profile

Folk International

Organization: Folk International
Year of establishment: 1999
Number of staff: 14
Number of artisans: 200
Market of total production:
a. Export: 30%
b. Local Sale: 70%
Product lines:
a. Textile: Household (Cushion, Satranji, Table cloths, Bed covers)
b. Leather: Photo frame, Jewellery box
c. Clay: Mosquito Clay pot, Coil pot, Candle, Terracotta pot
d. Handmade paper: Greetings card, Stationary items
e. Metal: Candle stand
f. Natural grass: Basketry, Floor mat
Production facilities:
a. Own production facilities
b. Outsourced independent producers
Production areas:
a. Tongi, Gazipur
d. Palashbari, Bogra
b. Mymensingh
e. Maheshkhali
c. Lusai Hills, Rangamati
f. Modhupur, Tangail
About organization:
Folk International is a social welfare organization and a non-profit retail sales centre which commenced
operation on February 1, 1999 targeting specific social groups, who despite their poverty have
exceptional skills in various handicrafts. The targeted groups are- destitute women, widowed and
divorced women, people of indigenous minority culture, displaced persons and young men living in
slums.
The crafts produced through Folk International, have been exported to USA, UK, Norway, Australia,
Portugal, Spain, Canada, Austria, Italy, Japan and neighbouring country Nepal. Folk International have
established a trading relationship with Nepalese crafts persons, exporting Bangladeshi crafts to Nepal
and importing Nepalese crafts which results a broader awareness of a neighbour's culture. A training
centre for women has been successfully established in Kewachala Village, Gazipur where a six month
training and support programmes is offered which also caters the assistance to women in area selection
assessing their skills level. A second training centre is in operation at Mymensingh.
Contact person: Gazi M. Anisuzzaman, Managing Director
Address: Road 108, House 19, Gulshan-2, Dhaka-1212
Contact no.:
Phone: +880 2 988 0784, 989 6039
Fax: +880 2 989 6039
Email: folkbd@bdmail.net
Website: www.developmentwheel.org

Folk International- Prouduct Gallery

1

2

1 Leather Waste Paper Baskets
2 Leather Jewellery Box with Mirror Work on top

EP
55

Folk International- Prouduct Gallery

3

5

4

7

6

3 Leather Fashion Bag
4 Leather Tie Case
5 Leather Picture Frame

6 Leather Mouse Pad
7 Leather Mirror Frame

Profile

GUP Batik & Handicrafts

Organization: GUP Batik & Handicrafts
Year of establishment: 1982
Number of staff: 20
Number of artisans: 300
Market of total production:
a. Export: 20%
b. Local Sale: 80%
Product lines:
a. Textile- Nakshi Kantha,Garments, Household, Embroidery
b. Natural grass- Decorative items, Basketry
c. Jute Bag
Production facilities:
a. Own production centres
b. Outsourced individual producers
Production areas:
a. Shibchor, Madaripur
b. Gopalganj
c. Bashkhali, Anwara, Chittagong
About organization:
Since the war of liberation in 1971, Gono Unnayan Prochesta (GUP) has been working in the rural areas
of Bangladesh. It has been integrated to implement a variety of programmes for the socio-economiccultural development of the community, mainly of the underprivileged women, children and men. Batik
and Handicrafts are one of the prime fields of their interventions.
Before commencing Batik & Handicrafts the people who work for them were trained to develop skills,
functional education and cooperatives. It is envisaged that these employees would later take over the
ownership of the production unit. Their products range from Batik, Block & tie-dye, Date palm leaf
products, Hand-woven textiles and garments, jute products, Nakshi Kantha and Embroidery products.
Contact person: S.A. Wahab, Executive Director & Sultana Rahman, Director
Address: 13B/ 10B, Block-B, Babar Road, Mohammadpur, Dhaka -1207
Contact no.:
Phone: +880 2 811 3216, 812 3389
Fax: +880 2 912 0041
Email: gup@dhaka.net
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GUP Batik & Handicrafts- Prouduct Gallery
1

3

1 Cushion Covers
2 Scarf
3 Batik Cushion Cover

2

GUP Batik & Handicrafts- Prouduct Gallery

4
5

4 Scarves & Handbags
5 Silk & Cotton Scarves using special Hand-crafted Techniques

5
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Profile

Hatahay Bunano Proshikon Society

Organization: Hathay Bunano Proshikon Society
Year of establishment: 2004
Number of staff: 19
Number of artisans: 625
Market of total production:
a. Export: 100%
b. Local Sale: None
Product lines:
a. Cane: Basket
b. Textile: Toys (Hand knitted), Hand-knitted children wear, Children bedroom items, Handembroidered educational items, Crochet children's wear, Patchwork children's bedroom items
Production facilities:
a. Own production facilities
b. Outsourced individual artisans
Production areas:
a. Uttar Shilmandir, Dakshin Shilmandir, Modhya Shilmandir, Narshingdi
b. Aminpur, Dulalapur, Sonargaon
c. CRP, Savar, Dhaka
d. Tongi, Gazipur
e. Tarakandi, Jamalpur
About organization:
Zaki-do-dah's produces hand knitted and hand stitched items to serv
r e the children's wear and baby wear
rv
markets. It also produces a limited number of maternity wear. Maintaining the desired quality of the
market it off
f ers a very competitive price. Most of their knits are 100% cotton which is machine washable
ff
and can be tumble dried, ideal fo
f r children and babywear. It does also produce a limited number of luxury
cashmere baby items.
Whilst Zaki-do-dah's is a UK based organization, they produce items involving their non-profit company in
Bangladesh, Hathay Bunano. Base in Bangladesh helps it to superv
r ise production, ensure quality and to
rv
facilitate new training courses.
Contact person: Golam Morshed, Chairman
Address: 4th Floor, Plot 49, Road 7, Baridhara, Dhaka
Contact no.:
Phone: +880 2 989 2362
Fax: +880 2 881 5482
Mobile: 0175 064537
Email: morshed@zakidodahs.com
Website: www.zakidodahs.com

Hatahay Bunano Proshikon Society- Prouduct Gallery
1

2
3

1 Hand-embroidered Vegetables as toys
2 Hand embroidered party items
3 Hand-knitted cakes as toys
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Hatahay Bunano Proshikon Society- Prouduct Gallery
4

5

6

7

4 Hand Embroidered Baby Dress
5 100% Cashmere Hand-knitted Baby Shoes
6 Hand-knitted toy ducks on a hand embroidered playmat
7 Crochet Baby Blanket

Profile

Heed Bangladesh

Organization: Heed Bangladesh
Year of establishment: 1978
Number of staff: 47
Number of artisans: 11,000
Market of total production:
a. Export: 90%
b. Local Sale: 10%
Product lines:
a. Household (Cotton)
b. Xmas items
c. Men's & women's wear
d. Kitchen wear
e. Terracotta (Garden/Decoration)
f. Basketry
Production facilities:
a. Own production facilities
b. Outsourced individual artisans
Production areas:
a. Sariatpur
h. Rajshahi
b. Patukhali
i. Bogra
c. Jessore
j. Sayedpur
d. Kustia
k. Khulna
e. Tangail
l. Comilla
f. Dhaka
m.Barisal
g. Sylhet
About organization:
Heed (Health, Education and Economic Development) Handicrafts was formed in 1978. It is a forwardthinking job creation project specialized in many areas of production including grass, cane and bamboo,
jute, clay, palm fibre, leather, embroidery, brass, iron, handmade paper and a variety of handloom home
wares. HEED is also involved in areas such as fishery, agriculture, family and community health, women
empowerment and advocacy and micro-credit systems.
Its producer groups are the many home-based and cottage industries.
Contact person: John Baroi, Director
Address: Plot B/17, BSCIC Industrial Estate, Tongi, Gazipur-1710
Contact no.:
Phone: +880 2 980 2610, 980 3632, 980 3829, 912 7479 (Residence)
Fax: +880 2 980 2974
Mobile: 0173 018380
Email: hhcrafts@agni.com, hhcrafts@citechco.net
Website: www.heedhandicrafts.com
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Heed Bangladesh- Prouduct Gallery
1

2

3

4
5

1 Hammock
2 Wooden Tray
3 Floor Cushion

4 Table Cloth & Placemat
5 Fruit Baskets with Lining

Heed Bangladesh- Prouduct Gallery
6

7

8

9

10

11

6 Terracotta Vase
7 Cane Baskets
8 Grass & Leather Box

9 Terracotta Products
10 Candle
11 Cane & Hogla Products
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Profile

Jahanara Cottage Industries

Organization: Jahanara Cottage Industries
Year of establishment: 1954
Number of staff: 20
Number of artisans: Fulltime 170 & part-time 530
Market of total production:
a. Export: 75%
b. Local Sale: 25%
Product lines:
a. Cane: Basketry
b. Bamboo & wood: Musical instrument
c. Clay, metal: Xmas items
d. Clay, coir and bamboo: Decoration pieces
e. Clay & glass- Garden accessories
f. Natural fibre- Basketry, Household
Production facilities:
a. Own production centres
b. Own production centres & outsourced individual producers
Production areas:
a. Comilla (Muradpur, Satora, Borura, Adda, Haziganj, Bijoypur)
b. Tangail (Borni)
c. Mymensingh (Fulbari)
d. Sylhet
e. Habiganj
f. Patuakhali
g. Brahmanbaria
About organization:
In 1954, Jahanara Cottage Industries emerged with the aim of rehabilitation of local destitute women in
a meaningful way and to help them finding a source of income. It was engrossed in utilizing the easily
available raw materials which the artisans have been designing and creating crafts with, through
generations.
The organization preaches and practices the theme "Dignity through labour" through its integrated
approach at the production and training levels. It provides training on income generating activities,
education, mother and child health care and awareness development on gender equality. It produces
bamboo, cane and grass products, jute products, terracotta and pottery and wooden toys.
Contact person: A.B.M. Ruhul Quddus Shahnewaj, CEO
Address: 20, Aziz Co-operative Super Market, Shahbag, Dhaka-1000
Contact no.:
Phone: +880 2 861 8473
Fax: +880 2 966 0372
Mobile: 0175 305706
Email: jci@bol-online.com

Jahanara Cottage Industries- Prouduct Gallery
1

2

5

3

4

1 Bamboo Baskets
2 Cane Carry Basket
3 Cane Container

4 Bamboo Container
5 Bamboo Basket
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Jahanara Cottage Industries- Prouduct Gallery
6

7
8

9

10

6 Cane Magazine Holder
7 Palm Leaf Decoration on Glass
8 Palm Leaf Decoration Piece

9 Palm Leaf Teamat
10 Palm Leaf Placemat

Profile

Japan Bangladesh Cultural Exchange Association (JBCEA)

Organization: Japan Bangladesh Cultural Exchange Association (JBCEA)
Year of establishment: 1996
Number of staff: 28
Number of artisans: 230
Market of total production:
a. Export: 100%
b. Local Sale: None
Product lines:
Textiles: Household (Bed cover, Gilab, Table cloth, Coaster, Shawl, Cushion cover, Place mats, Scarf,
Saree, Ticuzzi, Waist coat), Bags, Card holder, Wall-piece
Production facilities:
a. Outsourced individual producers
Production areas:
a. Nischintapur, Jessore
e. Uttarcota, Jessore
b. Balidah, Jessore
f. Jamtala, Jessore
c. Gatipara, Jessore
g. Kaziberr, Jessore
d. Paschimgota, Jessore
h. Bolaia, Jessore
About organization:
Since 1996 JBCEA, a non-government international voluntary organization, has been working for the
development of vulnerable and poor people in Sharsha, Jessore. Uplifting the living standard of the
locality and exchanging cultural programmes between Japan and Bangladesh were their main
objectives. Through regular visit in the community and applying participatory learning process, the
JBCEA aims at improving their quality of living.
During their spare time, both men and women participate in the seminar tours that JBCEA organizes in
rural communities. Their focus areas are income generation (Handicrafts), Nutrition, Health and Hygiene,
Arsenic and Home management. They produce Nakshi Kantha and Embroidery Products.
Contact person: Md. Abdur Razzaque, Representative
Address: Navaron, P.S. Sharsha District, Jessore
Contact no.:
Phone: +880 421 75906
Fax: +880 421 75906
Mobile: 0175 078335
Email: jbcea@bttb.net.bd
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Japan Bangladesh Cultural Exchange Association (JBCEA)- Prouduct Gallery
1

2

2

3

4

1 Kantha Stitch Stoll
2 Nakshi Kantha Wall-hangings

3 Artisan at Work
4 Kantha Stitch Shawl

Japan Bangladesh Cultural Exchange Association (JBCEA)- Prouduct Gallery
5

6

5 Kantha Stitch Hand Bags
6 Kantha Stitch Cushion Cover

6
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Profile

Kumudini Welfare Trust of Bengal (BD) Ltd.

Organization: Kumudini Welfare Trust of Bengal (BD) Ltd.
Year of establishment: 1976
Number of staff: 50
Number of artisans: 25,000
Market of total production:
a. Export: 40%
b. Local Sale: 60%
Product lines:
a. Garments
e. Household (Metal)
b. Household
f . Nakshi Kantha
c. Leather
g. Jamdani
d. Clay
Production facilities:
a. Own production facilities
b. Outsourced individual artisans
Production areas:
a. Dinajpur
f . Faridpur
k . Mymensingh
b. Rangpur
g. Jessore
l . Munshiganj
c. Bogra
h. Rajshahi
m. Madaripur
d. Narayanganj
i . Khulna
e. Tangail
j . Sylhet
About organization:
Kumudini Handicrafts is a unit of Kumudini Welfare Trust of Bengal (BD) Ltd. Being a unit of the trust
engaged in the general welfare of the people, Kumudini Handicrafts promotes and develops the
traditional crafts of Bangladesh, supporting craftspeople across the country, particularly women for whom
it is often the only source of regular income.
At the moment, around 25,000 women are engaged in the creative mission of embroidering the exquisite
Nakshi Kantha. These women involved in collecting the orders, have it manufactured, deliver the finished
goods within the given time and distribute the payments to the women in their homes. Kumudini provides
training to new groups of craftswomen and develop their existing skills in Nakshi Kantha and other crafts.
Kumudini has two major sales centres in Dhaka. It has earned both national and international reliability
for fine craftsmanship and in the crafts world, the word "Kumudini" often stands for the word 'trust'.
Contact person: Subrata Saha, Senior Executive, Kumudini Handicraft
Address: 72, Sirajuddowla Road, Narayanganj 1400, Bangladesh
Contact no.:
Phone: +880 2 763 3545, 769 9546
Fax: +880 2 763 5024
Email: kumudinihc@agnionline.com
Website: www.kumudini handicrafts.net

Kumudini Welfare Trust of Bengal (BD) Ltd.- Prouduct Gallery

1

1

1

2

1 Nakshi Kantha Silk Scarf
2 Block Print Cushion Cover
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Kumudini Welfare Trust of Bengal (BD) Ltd.- Prouduct Gallery
3

3

4

6

5

7

7

8
3 Tapestry Embroidered Jewellery Box & Purse
4 Nakshi Kantha Handbag
5 Tapestry Shoulder Bags

6 Embroidered Jewellery
7 Terracotta Beads Jewellery
8 Shell Jewellery

Profile

Mennonite Central Committee (MCC)

Organization: Mennonite Central Committee (MCC)
Year of establishment: 1970
Number of staff: 24
Number of artisans: 900
Market of total production:
a. Export: 93%
b. Local Sale: 07%
Product lines:
a. Jute: Action Bag
b. Handmade paper: Stationary products
c. Palm leaf: Decorative item (Ornaments, Xmas items, Pen holder)
d. Natural grass: Floor mats, Table mats, Small basket
e. Wood: Toys
f. Hemp twain: Knitted product, Ornaments, Rope, Back scratcher
g. Water-hyacinth: Furniture
h. Coconut: Solar-dried coconut powder, Broom brush, Wall-hanging
i. Clay: Pottery, Gift items
Production facilities:
a. Own production facilities
Production areas:
a. Syedpur (Nilfamari)
d. Ramganj (Laxmipur)
b. Agailjhara (Barisal)
e. Feni
c. Kalibari (Mymensingh)
About organization:
Running programmes in more than 50 countries worldwide, Mennonite Central Committee (MCC), is the
relief and development agency of the Mennonite and Brethren in Christ Churches of Canada and the
United States. MCC first arrived in Bangladesh to assist the survivors of the great tidal bore disaster of
1970 centered at Noakhali.
MCC realized the necessity to encourage people to help themselves, serving in the spirit of love and
respect. Its target group is the rural poor people, especially women. The MCC Job Creation Program
helped nine enterprises in the beginning which are involved in the production of handicrafts. The Job
Creation Program also plays a vital role in ensuring a minimum level of income, capacity building, nonfinancial benefits, healthy/friendly working environment and so forth. Its products range from handmade
paper and paper products, hemp twine products, jute bags, palm leaf and grass products, screen printed
products, water hyacinth furniture and wooden toys.
Contact person: Shafali F. Halder, Export Marketing Manager
Address: 1/1, Block-A, Asad Gate Road, Mohammadpur, Dhaka-1207
Contact no.:
Phone: +880 2 911 6461, 911 9135 Ext. 107
Fax: +880 2 811 5625, 911 9135
Email: shefali@prokritee-mccb.org
Website: www.geocities.com/banglacraft

EP
75

Mennonite Central Committee (MCC)- Prouduct Gallery
1

2

3
4

1 Palm Leaf Christmas Accessories
2 Hand Made Paper Products

4

3 Decorative Christmas Stockings
4 Christmas Decorative Accessories of Natural Materials

Mennonite Central Committee (MCC)- Prouduct Gallery
5

6

6

5 Dolls made with Natural Fibres
6 Terracotta Products decorated with Natural Fibre
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Profile

Noakhali Rural Development Society (NRDS)
Noakhali Rural Development Society

Organization: Noakhali Rural Development Society (NRDS)
Year of establishment: 1992
Number of staff: 210
Number of artisans: Fulltime 75; Part-time 65
Market of total production:
a. Export: None
b. Local Sale: 100%
Product lines:
a. Textile: Men's & women's wear (Punjabi, Fatua, Salwar kameez, Orna, Children wear etc.)
b. Jute: Floor mats, Stationery items, Jute bags
c. Hogla: Basketry
Production facilities:
a. Own production facilities
b. Outsourced individual artisans
Production areas:
a. Binodpur, Noakhali
b. Ram Hari Taluk, Noakhali
c. Jogir Hat, Lakhipur
d. Baraipur, Noakhali
About organization:
Noakhali, a district where widespread poverty and natural calamities are integral part of daily life,
Noakhali Rural Development Society (NRDS) is working there for the rural disadvantaged people.
Enhancing social awareness, providing education, health and sanitation facilities, increasing managerial
skills and extending credit support for different income generating activities among the poverty stricken
people are the objectives of NRDS.
Majority of the workers are women who do not have alternative sources of income, are provided with
training on crafts by NRDS. There is also a weaving centre run by NRDS which facilitates the
underprivileged weavers. The products they make are jute products, coir products, pottery, hand woven
textiles and garments.
Contact person: Abdul Awal, Chief Coordinator
Address: House 9, Road 34, Maijdee housing estate, P.O.Box 28, Noakhali 3800
Contact no.:
Phone: +880 321 61829
Fax: +880 321 61016
Mobile: 0171 722650
Email: nrds@bttb.net.bd
Website: www.nrdsbd.org

Noakhali Rural Development Society (NRDS)- Prouduct Gallery
1

2

2

2

2

1 Jute Carrying Bag
2 Jute Floor Mats
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Noakhali Rural Development Society (NRDS)- Prouduct Gallery
3

3
4

5

3 Terracotta Flower Vase
4 Waste Paper Basket
5 Carrying Bag

5

Profile

Polle Unnayan Prokolpo (PUP)

Organization: Polle Unnayan Prokolpo (PUP)
Year of establishment: 1986
Number of staff: 14
Number of artisans: 476
Market of total production:
a. Export: 20%
b. Local Sale: 80%
Product lines:
a. Textile: Household (Place mat, Lamp shade, Cushion cover, Tea cozy, Nakshi kantha, Shawl, Scarf,
Wall hanging, Apron,Table runner), Bags (Ladies bag, Wallet, Toilet bag, Purse)
b. Natural Grass: Basketry
Production facilities:
a. Own production facilities
b. Outsourced individual artisan
Production areas:
a. Mahastanghar, Bogra
b. Panchkur, Bogra
c. Shivganj, Bogra
d. Bogra Metro
e. Shajahanpur Upozilla, Bogra
About organization:
The project Polle Unnayan Prokolpo (PUP), in English "Rural Development Project", commenced in
Bogra in 1986. It was the brain child of a group of local men and women who were experienced in
working with different development organizations. Its worker groups are the landless artisans, specially
the destitute women/families of the community. Since its inception, the organization has been attempting
to implement programmes like skill development training, non formal primary education, health care,
family welfare and credit support, by mobilizing local resources.
PUP aims at undertaking self supporting and self sustainable projects for the women who want to help
their families and establish their social rights. They produce a variety of palm fibre and grass products,
Batik, Block, Tie-dye, Hand-woven Textiles and Garments, Nakshi kantha and Embroidery products.
Contact person: Sk. Md. Abu Hassanat (Shaid), Chief Co-Ordinator
Address: Khanik Niloy, Chalklokman, Bogra 5800
Contact no.:
Phone: +880 51 65703, 672558 (Residence)
Mobile: 01711 302470
Email: shaidpup@bttb.net.bd
Website: www.basebangladesh.com (look for PUP), www.catgen.com/PUP
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Polle Unnayan Prokolpo (PUP)- Prouduct Gallery
4

1

2

5

3

1 Silk Cushion Cover - Size: 40x40 cm
2 Cushion Cover (silk) - Size: 40x40 cm
3 Cushion Cover (silk) - Size: 40x40 cm

4 Wollen Shawl - Size: 85x200 cm
5 Nakshi Kantha (silk) - Size: 196x300 cm

Polle Unnayan Prokolpo (PUP)- Prouduct Gallery
6

9

10

7

8

6 Wollen Shawl - Size: 85x200 cm
7 Wollen Shawl - Size: 85x200 cm
8 Silk Scarf - Size: 40x170 cm

9 Silk Scarf - Size:29x210 cm
10 Silk Scarf - Size: 29x210 cm
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Rishilpi Development Project

Organization: Rishilpi Development Project
Year of establishment: 1977
Number of staff: 18
Number of artisans: 1,293
Market of total production:
a. Export: 70%
b. Local Sale: 30%
Product lines:
a. Leather: Photo frame, Jewellery box, Foot wear
b. Wood: Decorative items, Toys, Household
c. Natural grass: Basketry, Household
d. Textile: Garments, Embroidery
Production facilities:
a. Own production facilities
b. Own production facilities & outsource individual artisan
Production areas:
a. Satkhira
b. Jessore
c. Khulna
d. Bagerhat
About organization:
Rishilpi Development Project, a non-profit, non-political and private voluntary development organization,
was set up in 1977. Helping 'Rishi caste' in the society, who are considered to be untouchable and hence
ever-deprived is the prime objective of this organization. More than 2000 from such caste from the
poorest in the southwest region of Bangladesh are currently employed in the organization.
It was initiated by a young Italian couple together with some local people in a very small manner. The
area of work has expanded considerably since then. Presently, the handicraft activities are divided into 6
categories. Many of the handicapped men who work in leather section dwell with their families at the
centre dormitories managed by the project. The under-privileged local women have been trained in
different crafts section at the training centre of project. Rishilpi's goods have earned a reputation and are
exported to the U.K., Italy, Sweden, U.S.A and Canada through alternative trading organization.
Contact person: Mr. Vincenzo Falcone, Director
Address: Gopinathpur, Binerpota, Satkhira
Contact no.:
Phone: +880 471 63527, 63027
Fax: +880 471 62858
Email: rishilpi@bttb.net.bd
Website: www.rishilpi.org

Rishilpi Development Project- Prouduct Gallery
1

4

6

1

5

6
2

2

3

3

1 Jute Bags
2 Woven Grass & Date Leaf Baskets
3 Jute & Leather Bags

6

4 Hand-Painted Wooden Decoration
5 Hand-Painted Leather Jewellery Box
6 Leather Ladies Hand Bags
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Rishilpi Development Project- Prouduct Gallery
7

8

9

9

7 Wheat Straw Wall Piece
8 Embroidered Kitchen Wear
9 Hand Embroidered Cushion Covers

9

9

9

9

9

Profile

Socio-Economic Development Society (SEDS)

Organization: Socio-Economic Development Society (SEDS)
Year of establishment: 1980
Number of staff: 45
Number of artisans: 150
Market of total production:
a. Export: 30%
b. Local Sale: 70%
Product lines:
Paper: Stationery items, Household, Wrapping paper, Hand bag, Photo album & frame, Greeting
cards, Letter pad, Desk calendar, Jewellery box, Xmas items.
Production facilities:
a. Own production facilities & Outsourced individual producers
Production areas:
Saturia, Manikganj
About organization:
Presently working in Saturia under Manikganj and Nagarpur under Tangail district, Socio-Economic
Development Society (SEDS) is an NGO. One of its projects, "Udyog", looked after by a group of rural
women is involved in producing hand made paper. The group consists of women divorced or abandoned
with minor children. They are looking after the whole process of the paper production and strengthening
themselves to take over the ownership of the enterprise eventually.
SEDS's hand made paper project produces a variety of papers in different thicknesses and products out
of these papers. This project has helped the impoverished group to produce hand made paper and
convert them into various paper products which has access to local and international markets. Apart from
hand made paper and paper products, their product range consists of bamboo, cane & grass products
and wood & wrought iron products.
Contact person: Md. Serajul Islam, Director
Address: 19-20, Adarsha Chayaneer, Housing Society, Ring Road, Shyamoli, Dhaka-1207
Contact no.:
Phone: +880 2 811 7538
Fax: +880 2 811 8687 (Attn. SEDS)
Email: seds@citechco.net
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Socio-Economic Development Society (SEDS)- Prouduct Gallery
1

2

3

4

1 Hand-made Paper Boxes
2 Photo Frames & Boxes of Natural Material
3 Boxes & Note Books

4 Note Books, Envelopes and Albums of Hand-made Paper & Natural Materials

Socio-Economic Development Society (SEDS)- Prouduct Gallery

2

6

6

5
5

5

6

6

6

7

8

7

8
9

5 Paper Bags
6 Christmas Decorations
7 Lamp Shades

8 Greeting Cards
9 Gift Box
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Profile
Shilleikon

Organization: Shilleikon
Year of establishment: 1978
Number of staff: 12
Number of artisans: 120
Market of total production:
a. Export: 90%
b. Local Sale: 10%
Product lines:
a. Bags & purses, e. Cushion covers
i.Bedroom sleeper
b. Hat
f. Scarf & shawl
j. Apron
c. Placemats
g. Saree
k.Yardage
d. Napkins
h. Curtain
l. Dresses
Production facilities:
a. Own production facilities
b. Outsourced individual producers (Yardage)
Production areas:
a. Dhaka
b. Moulvi Bazar
c. Cox's Bazar
d. Chapai Nawabganj
e. Sylhet
About organization:
Founded in 1978, Shilleikon is a creative centre. Its target is to promote crafts, tradition, culture and to
develop the socio economic status of disadvantaged people. It gives emphasis to revive the cultural
tradition and crafts by offering a range of hand-woven and handcrafted home furnishings and bags made
from natural fibres.
The entire production process is eco-friendly. The use of traditional vegetable dyes, once used widely in
the region and becoming extinct, will also help to revive the lost techniques.
The product line includes a wide variety of handloom based textile products like place mats, runners,
cushion covers, purses, bags, door screens, scarves, aprons, dresses and other handcrafted items.
Contact person:Tourem Robin, Director
Address: 136/B, Jahanara Garden, Green Road, Dhaka-1205
Contact no.:
Phone: +880 2 811 7889
Fax: +880 2 912 8348
Email: shilkon@bdmail.net

Shilleikon- Prouduct Gallery
1

2

4

5

6

7

1 Leisham Leirong Purse Size:12x9cm
2 Leisham Coastal HS Bag Size:30x30cm
3 Leisham Coastal Hand Bag Size:29x23cm
4 Leisham Upu Shoulder Bag Size:35x32cm

3

5 Leisham Leirong String Purse Size:14x16cm
6 Leisham Coastal Shopping Bag XL Size:50x34cm
7 Leisham Silk Hand Bag Size:29x23cm
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Shilleikon- Prouduct Gallery
8

9

3
8 Leishem Mapak Place Mat/ND Size 35x45 cm
9 Leisham Upu Place Mat/ND Size: 30x45 cm
10 Monipuri Ridged Place Mat Size: 30x42 cm

10

Profile

Social Organization for Voluntary Activities (SOVA)

Organization: Social Organization for Voluntary Activities (SOVA)
Year of establishment: 1991
Number of staff: 20
Number of artisans: 350
Market of total production:
a. Export: 90%
b. Local Sale: 10%
Product lines:
a. Tray
b. Basketry
c. Laundry basket
d. Bag
e. Place mats
Production facilities:
Own production facilities & outsourced individual producers
Production areas:
a. Godagari, Rajshahi
b. Kakon Pourasova, Rajshahi
c. Poba, Rajshahi
d. Baneshwar, Rajshahi
About organization:
SOVA is the result of the labour of some devoted, energetic and enthusiastic young people of Rajshahi. It
is a non-profit development organization formed to work for the development of the grassroots. It serves
the landless peasants, marginal farmers, share croppers, destitute women and poor children.
SOVA targets to create awareness on different socio-economic issues and realization on the causes of
their poverty and to upgrade their status through increasing self reliance. Its areas of concentration are
human resource development, microcredit and handicrafts production. Palm and date palm leaf products
and garments are the items they produce.
Contact person: M. A. Goni Modal, Executive Director
Address: Kakon Hat pourasova, Godagari, Rajshahi
Contact no.:
Mobile: 0172-247363
Email: sovakakon@yahoo.com, sovahandicraftsrkb@yahoo.com
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Social Organization for Voluntary Activities (SOVA)- Prouduct Gallery
1

2

2

1 Woven Grass & Palm Leaf Baskets
2 Woven Grass & Date Leaf Baskets

3

3 Artisan at work

Social Organization for Voluntary Activities (SOVA)- Prouduct Gallery
4

5

7

4 Bamboo Baskets
5 Woven Grass & Date Leaf Placemat

6

7

6 Woven Grass & Date Leaf Baskets
7 Woven Grass & Palm Leaf Baskets
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Sristy International Limited

Organization: Sristy International Limited
Year of establishment: 1999
Number of staff: 27
Number of artisans: 50
Market of total production:
a. Export: 100%
b. Local Sale: None
Product lines:
Jute: Cushion cover, Curtains, Jute tassel, Table mats, etc.
Production facilities:
Own production facilities
Production areas:
a. Dhaka
b. Faridpur
c. Patuakhali
d. Savar
About organization:
Established in 1999, Sristy produces high quality home decor products, 100% of which are exported. The
companies product line includes a wide variety of home textiles i.e. cushion cover manufactured from
100% jute and decorated with fine quality leather, muslin, shell button etc. and various crafts including
flower vases, candle holder, fruit bowls etc.
The company gives emphasis on producing environment-friendly products. It provides quality products
within a moderate price range.
Contact person: Gautam Saha, Managing Director
Address: 7, R.K. Mission Road, Ground Floor, Dhaka-1203
Contact no.:
Phone : +880 2 955 0001 (10 Lines)
Fax: +880 2 955 0000
Email: info@sristybd.com; sristy@bangla.net
Web page: www.sristybd.com

Sristy International Limited- Prouduct Gallery

1

1 Jute & Cotton Leather Patched Cushion Cover
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Sristy International Limited- Prouduct Gallery

2

2 Leather Patch Cushion Cover

Profile

Surjomukhi Handicrafts

Organization: Surjomukhi Handicrafts
Year of establishment: 1994
Number of staff: 05
Number of artisans: Fulltime: 25; Part-time: 20
Market of total production:
a. Export: 95%
b. Local Sale: 05%
Product lines:
a. Stuffed toys
b. Fancy dress (Character dress)
c. Jute bags
d. Christmas ornaments
e. Home textile
Production facilities:
a. Own production facilities
b. Outsourced individual producers
Production areas:
Dhaka (Own setup and outsourced)
About organization:
Surjomukhi Handicrafts was established in 1994 with the main objective of providing low income urban
and rural families to acquire income generating skills and thus to upgrade their living condition. Their
team of highly skilled manpower that undergoes constant exposure to new techniques at regular intervals
gives them an added advantage for persistent innovation and consistent quality standards.
Their production philosophy is driven by passion for quality catering to a variety of global taste and
contemporary western designs which result in a diversified product line comprising of jute, wood
products, stuffed toys, cushion covers, christmas items, hammocks, nakshi kantha, bed spread, quilt
cover, jute bag, kitchen wear, etc.
Contact person: Naznin Ansary, Proprietor; Anamul Sobhan, Manager
Address: House C-62 (1st Floor), Road 8, Niketon Housing, Gulshan-1, Dhaka-1212
Contact no.:
Phone: +880 2 882 1766, Cell: 0152 381483
Email: sumu@hrcwork.com, surjomukhi@gmail.com
Website: www.surjomukhi-handicrafts.com
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Surjomukhi Handicrafts- Prouduct Gallery
1

2

3

1 PHP Witch
2 PHP Clown
3 Mother Dog and Puppies

Surjomukhi Handicrafts- Prouduct Gallery
4

4

5
4 FD Saree
5 FD Redhood CAPC, FD Princess (m), FD Ali Baba, FD Snowwhite
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Thanapara Swallows Development Society

Organization: Thanapara Swallows Development Society
Year of establishment: 1973
Number of staff: 53
Number of artisans: 183
Market of total production:
a. Export: 80%
b. Local Sale: 20%
Product lines:
a. Handloom textile (Shirt, Trouser, Skirt, Tops, Punjabi, etc.), Ladies, gents & childrens wear
b. Handloom yardage
c. Household product (Bed sheet, Cushion cover, Sofa cover, Embroidery, Bag, Wall-hangings,etc.)
d. Coconut shell buttons
e. Jute bags
Production facilities:
Own production facilities
Production areas:
Rajshahi
About organization:
The project was started by the Swallows, Sweden in the Thanapara village in the late 1972 in aim of
improving the socio-economic conditions of the Liberation war affected and widowed women and their
children.
Today the project is having around 1,850 beneficiaries under three major fields - handicraft production,
school and rural development. There are 181 women and 2 men working permanently in the handicraft
section. Almost 80% of their production goes to the international market and the remaining is sold locally.
The women have been given general adult literacy training together with the emphasis in the book
keeping and accounting. Enhancing and integrating the role of women in the development process is the
main objective of this project. At the same time, it intends to provide them with means to support their
livelihood. The project has been supported by the Swedish Swallows till date.
Contact person: Raihan Ali, Executive Director
Address: P.O. Sardah, P.S. Chargat, District: Rajshahi
Contact no.:
Phone: +880 7223 56029, +880 7223 56038 (Residence)
Fax: +8807 223 56067
Mobile: 0171 821173, 0717 346486
Email: tswallows@librabd.net

Thanapara Swallows Development Society- Prouduct Gallery
1

1

1

1

1

1 Hand Woven Cotton Garments

1

1

1
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Thanapara Swallows Development Society- Prouduct Gallery
2

2

3

3

2 Cross Stitch Wall-Hanging
3 Coconut Shell Bowl
4 Coconut Shell Hair Pin

4

Profile
TARANGO

Organization: TARANGO
Year of establishment: 1992
Number of staffs: 65
Number of artisans: 2,900
Market of total production:
a. Export: 100%
b. Local Sale: None
Product lines:
a. Bags and basketry
d. Candle holder
b. Household
e. Clay
c. Xmas decorative items f. Decorative items
Production facilities:
a. Own production facilities
Production areas:
a. Barisal
e. Dinajpur
b. Kotalipara, Gopalganj
f. Gazipur
c. Cox's Bazar
g. Tangail
d. Kustia
h. Mirpur, Dhaka

g. Mats
h. Kitchen & garden ware

About organization:
Tarango had recognized the value of women's income generation schemes and has been working since
1990 nationwide. It is a non-profit organization which aimed at aiding the women in Bangladesh. Its main
aims are to provide opportunities to strengthen and develop the role of women in Bangladesh through
programmes which encourage self-determination and self-reliance for women and reduce dependence
on men, especially those who are widowed, divorced or destitute.
Tarango offers women with training in handicrafts appropriate to the region and their situation, the
necessary investment and materials and follow up for the development of newly acquired skills. The
handicrafts made are sold both locally and abroad which increases the awareness amongst buyers about
the situation of women in Bangladesh.
Contact person: Kohinoor Yeasmin, CEO & SME Specialist
Address: 282/5, 1st Colony, Mazar Road, Mirpur 1, Dhaka 1216
Contact no.:
Phone: +880 2 801 4341
Fax: +880 2 801 5314
Email: wedptar@bdmail.net, tarango@citechco.net
Website: www.tarango.org
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TARANGO- Prouduct Gallery
1

2

1 Kantha Stitch Cushion Covers
2 Jute Bags

2

TARANGO- Prouduct Gallery
3

4

5

6

5

3 Cotton Shawl
4 Hand woven Napkins & Kitchen Towels

5 Jute Bag
6 Jute Hanging Shoe Rack
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Young Power in Social Action (YPSA)

Organization: Young Power in Social Action (YPSA)
Year of establishment: 1985
Number of staff: 08
Number of artisans: 50
Market of total production:
a. Export: None
b. Local Sale:100%
Product lines:
a. Textile: Men's & women's wear, kantha
b. Bamboo: Household
c. Terracotta: Household
d. Cane: Basketry
Production facilities:
Outsourced individual producers
Production areas:
a. Chittagong City Corporation
b. Sitakundu, Mirsarai of Chittagong
c. Kawkhali of Rangamati
About organization:
The UN General Assembly declared the years 1981-90 as Youth Decade and 1985 as International Youth
Year. Being inspired by spirit of International Youth Year some socially conscious youths of Bangladesh
began to motivate and organize the youth community in order to establish a development organization.
Following this, on 20th May 1985 by active initiation of the socially conscious youths, a social
development organization called YPSA (Young Power in Social Action) began its course of participation in
the development process.
Micro Enterprise Development Program (MEDP), one of the major programmes of YPSA has been
providing technical support along with credit support to the micro entrepreneurs. To enable grassroots
entrepreneurs economically sustained, 2 display and sales centres namely 'Aungshee' have been
established under MEDP in Chittagong district which provide assistance in marketing of their products.
Through these centres, product of entrepreneurs is being displayed and sold among the local and foreign
customers. It has also plan to export the grassroots entrepreneur's product.
Contact person: Mohammad Shah Jahan, Programme Officer (MEDP)
Address: House F10 (P), Road 13, Block B, Chandgaon R/A, Chittagong 4212
Contact no.:
Phone: +880 31 672857
Mobile: 0189 177418, 0171 825068
Email: info@ypsa.org, jahanctg@yahoo.com

Young Power in Social Action (YPSA)- Prouduct Gallery
1

3

2

1 Basin Towel
2 Crochet Doll
3 Hand Embroidered Shawl
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Young Power in Social Action (YPSA)- Prouduct Gallery
4

6

5

7

4 Hand Embroidered Ladies Fatua
5 English Cut Round Frock
6 Checked Skirt

8

7 Hand Embroidered Half-sleeved Fatua
8 Hand Embroidered Striped Fatua

Profile

YWCA Crafts Centre

Organization: YWCA Craft Centre
Year of establishment: 1973
Number of staff: 10
Number of artisans: 450
Market of total production:
a. Export: 90%
b. Local Sale: 10%
Product lines:
a. Bags
b. Wall-hanging
c. Christmas items
d. Gift items
e. Toys/puppet
f. Cards
Production facilities:
a. Own production facilities
b. Outsourced individual producers
Production areas:
a. Dhaka
e. Khulna
b. Savar
f. Chandpur
c. Barisal
g. Gopalgonj
d. Pabna
About organization:
YWCA began its vocational training and employment generation programmes for widows and other
women who had to serve as the earning member of the family after the Liberation War. It aimed at
providing training and job opportunities for uneducated and destitute women. It opened its jute craft
centre in 1973 with the aid of "Bread of the World" and other voluntary organization.
The following are the objectives of YWCA Craft Centre:
a. To provide training, specially to those who are uneducated and destitute
b. To create job opportunities for the trainees
c. To develop the export market
d. To develop the centre as a model for training and management for YWCA leaders
e. To provide social and welfare services
f. To establish craft centres in different parts of Bangladesh
Contact person: Shefali Margaret D'costa, Manager
Address: 10-11, Green Square, Green Road, Dhaka 1205
Contact no.:
Phone/fax: +880 2 966 4150, 966 8645
Fax: +880 2 966 4150
Email:dywca@bdonline.com
Website: www.catgen.com/home/ywca
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YWCA Crafts Centre- Prouduct Gallery
1

4

1 Hand Puppet Cow CBC
2 Hand Puppet Clown CBC
3 Hand Puppet Lady Bug col. CBC

2

3

5

6

4 Pouch Wall-Hanging-COL. CBC
5 Pouch Wall-Hanging-Clown CBC
6 Pouch Wall-Hanging Train-Car-Bus, COL. CBC

YWCA Crafts Centre- Prouduct Gallery
7

9

8

10

7 Shopping Bag with COL. Fringe Jute
8 Cotton Hand Puppet Caterpillar
9 Jute Santa Claus

11

10 Cotton Fishermen Couple
11 Cotton Snake Charmer Couple
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