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Trade and Globalisation in the twenty-first 
century
Well-managed trade has the potential to lift millions 
of people out of poverty. However, increased trade is 
not an usual guarantee of poverty reduction. The 
experience of developing countries exposes the gap 
between the great potential benefits of trade on the 
one side, and the disappointing outcomes associated 
with growing integration through trade on the other. 
The talks about globalisation have raised profoundly 
important questions about social justice. Exports have 
been growing much faster, so that trade now accounts 
for a greater share of world income than ever before. 
As a result, changes in trade patterns will have an 
increasing influence on the prospects for poverty 
reduction. 

isadvantaged Producers, Workers, 
Indigenous People, Women, and Farmers 
everywhere are standing up and D

demanding respect for their right to make a decent 
living and respectable life. Peoples working with 
ECOTA and its have focused attention on their 
struggle. The international media are exposing the 
issue of unfair trade. 

The governments of poor countries have taken 
courageous stands to defend their people from 
unfair trade, and fairness for the disadvantaged is 
now at the top of the international trade justice 
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Trade and Poverty

If globalisation is 
to create real 
peace and 
stability across 
the world, it must 
be a process 
benefiting all. 

-Nelson Mandela, 
lecture at the 
British Museum, 
November 16, 
2000
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Trade as a force for poverty reduction

Left behind: poor countries and poor people 
in the global trading system

Making trade work for the poor

Participation in world trade, in compared with aid, 
has far more potential to benefit the poor. If 
developing countries increased their share of world 
exports by just five per cent, this would generate 
$350 bn - seven times as much as they receive in 
aid. Export growth can be a more efficient engine 
of poverty reduction than aid. 
This shift in distribution of world export activity 
implied by our simulation is very modest. Rich 
countries export goods and services worth 
approximately $6000 per capita, the equivalent 
figure for developing countries is $330, and less 
than $100 for low-income countries. When the 
potential of trade is harnessed to effective 
strategies for achieving equitable growth, it can 
provide a powerful force to the achievement of 
human-development targets. .

For every $1 generated through exports in the 
international trading system, low-income 
countries account for only three cents. Even 
though developing countries have been increasing 
their exports more rapidly than rich countries; large initial inequalities mean 
that the absolute gap between them is widening. In the 1990s, rich countries 
increased the per capita value of their exports by $1938, compared with $51 
for low-income countries and $98 for middle-income countries.

Trade can realise its full potential only if rich and poor countries alike take 
action to redistribute opportunities in favour of the poor. This requires action 
at the national level, new forms of international co-operation, and a new 
architecture of global economic governance.  Inequalities in health and 
education services and in the ownership of assets are a formidable barrier to 
making markets work for poor people. Lacking access to land, marketing 
infrastructure, and financial resources, the poor are often least equipped to 
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20% of the population in 
the developed nations 
consume 86% of the 
world's goods. 

1998 Human Development 
Report, U N D P

take advantage of market opportunities, and the most 
vulnerable to competition from imports.

Ultimately, there is a clear choice to be made. We can 
choose to allow unfair trade rules to continue causing 
poverty and distress, and face the consequences. Or we can 
change the rules. We can allow globalisation to continue 
working for the few, rather than the many. Or we can forge 
a new model of inclusive globalisation, based on shared 
values and principles of social justice. The choice is ours. 
And the time to choose is now.

 
Fair Trade has emerged as a potentially important 

movement for social change. Fair 
Trade challenges historically 
unequal international market 
relations, seeking to transform 
North-South trade into an avenue 
for producer empowerment and 
poverty alleviation. The goal of 
Fair traders is to provide 
disadvantaged producers a chance 
to “increase their control over 
their own future, have a fair and 
just return for their work, 
continuity of income and decent 
working and living conditions 
through sustainable development 
(Fair-trade Foundation, 2002)”.

And so . . .

Fair Trade: an Inevitable Alternative

06

Distance between 
the richest and 
poorest countries 
in long term: 

a.  3 to 1 in 1820 
b.  11 to 1 in 1913 
c.  35 to 1 in 1950 
d.  44 to 1 in 1973 
e.  72 to 1 in 1992 

1999 Human 
Development 

Report, UNDP
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Their goal is to benefit the artisans they 
work with, not maximize profits. By 
reducing the number of middlemen and 
minimizing overhead costs, ECOTA 
members return up to 40 percent of the 
retail price of an item to the producer.

They work directly with producer that use 
democratic principles to ensure that 
working conditions are safe and dignified, 
and that producers have a say in how their 
products are created and sold. The Members 
are encouraged to provide benefits such as 
health care, child care and access to loans.

ECOTA encourage members to reinvest their profits into their 
communities. Many producers who work with members have 
committed time and money to build health clinics and support 
other community projects in their villages. 

Some Fair Trade Organizations work to shift processing and 
packaging activities to the developing world, so that as much 
work as possible will remain in the producer country. Often, 
such activities are performed abroad, depriving the neediest 
countries of the opportunity to boost their incomes. 
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How ECOTA Fair Trade 
Importers Differ from other 
Commercial Importers

How ECOTA Fair Trade 
Importers Differ from other 
Commercial Importers

The GDP (Gross Domestic 
Product) of the poorest 48 
nations (i.e. a quarter of the 
world's countries) is less than 
the wealth of the world's three 
richest people combined. 

-Ignacio Ramonet, The 
politics of hunger, Le Monde 

Diplomatique, November 1998

Paying fair wages in local context; 

Supporting participatory workplaces; 

Ensuring environmental sustain ability; 

Supplying financial and technical support; 

Respecting cultural identity; 

Offering public accountability and 

Educating consumers. 

ECOTA related wholesalers, retailers, and 
producers are fully committed to:

ECOTA members are committed to 
the following principles and practices:

Producers receive fair compensation for 
their products, which means that workers 
are paid at least the country's minimum 
wage. Since the minimum wage is often 
not enough for basic survival, whenever 
feasible, producers are paid a living wage, 
which enables them to cover basic needs, 
such as food, shelter, education and 
health care for their families. Paying fair 
wages does not necessarily mean that 
products will cost the consumer more. 
Since fair trade organizations tries to 
bypass exploitative middlemen and work 

Fair Wages in The Local Context

08

ECOTA Members 
Principles and 
Practices

The 48 poorest 
countries account for 
less than 0.4 per cent of 
global exports. 

Human Development 
Report 2000, p. 82, 

UNDP
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directly with producers, they are able 
to reduce costs and return a greater 
percentage of the retail price to the 
producers.

ECOTA Fair trade organizations work 
primarily with small and marginalized 
handicraft producers through NGOs 
and SMEs which bring significant 
benefits to producers and their 
communities. This provide a healthy 
alternative to large-scale 
manufacturing and sweatshops 
conditions, where unprotected 
producers earn below minimum wage 
and most of the profits flow to foreign 
investors and local elites who have 
little interest in ensuring the long 
term health of the communities in 
which they work. By banding together, 
producers are able to access credit, 
reduce raw material costs and 
establish more just prices for their products. They earn a 
greater return on their labor, and profits are distributed 
more equitably. Profits are also often reinvested in 
community projects, such as health clinics, child care, 
education and training. Producers practice important 
leadership and organizing skills, enabling self-reliant 
grassroots-driven development. Safe and healthy working 
conditions are maintained and producers gain greater 
control and decision making power over the use of their 
resources.

Participatory Workplaces

Environmental Sustainability

In 1960, the 20% of the 
world's people in the 
richest countries had 30 
times the income of the 
poorest 20% — in 1997, 
74 times as much. 

1999 Human 
Development Report, 

United Nations 
Development Programme

ECOTA Fair trade organizations engage in environmentally 
friendly practices which manage and use local resources 
sustainably. ECOTA members work directly with producers in 
regions of high biodiversity to develop products based on 
sustainable use of their natural resources, giving communities 
an incentive to preserve their natural environments for future 
generations.

Artisans in Bangladesh like most of the developing world lack 
access to affordable financing. FTF members that buy products 
directly from producers often provide financial assistance 

either through direct loans, prepayment or 
link producers with sources of financing. 
Unlike many commercial importers who 
often wait 60-90 days before paying 
producers, many ECOTA members supply 
prepayment so that producers have 
sufficient funds to cover raw materials and 
basic needs during production time. They 
also often provide other critical technical 
assistance and support such as market 
information, product feedback and 
training in financial management. Unlike 
commercial importers, ECOTA members 
establish long term relationships with their 
producers and help them adapt production 
for changing trends.

ECOTA educate consumers about the 
importance of purchasing fairly traded 
products which support living wages and 

Financial and Technical Support

 
Consumer Education

10

The combined wealth of the 
world's 200 richest people hit 
$1 trillion in 1999; the 
combined incomes of the 582 
million people living in the 43 
least developed countries are 
$146 billion.

 
Human Development Report 

2000, p. 82, UNDP
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healthy working conditions. By 
defining fair trade and conducting 
business in a manner that respects 
producers' rights and the environment, 
the ECOTA fair trade movement 
strives to educate consumers about 
the often hidden human costs of their 
"bargains." By providing information 
about producers' history, culture and 
living conditions, ECOTA enhance 
cross-cultural understanding and 
respect between consumers and 
communities in the developing world. 
ECOTA along with its members 
educate consumers and policy makers 
about inequities in the global trading 
system.

ECOTA encourage the production and 
development of products based on 
producers' cultural traditions, as 
adapted for Western markets. It seeks 
to promote producers' artistic talents in a way that 
preserves cultural identity.

ECOTA and its members' policies, and business practices 
are open to the public and monitoring by the Fair Trade 
organizations.

Respect For Cultural Identity

Public Accountability

11

In other words, about 0.13% 
of the world's population 
controlled 25% of the 
world's assets in 2004. 

Eileen Alt Powell, Some 
600,000 join millionaire 

ranks in 2004, Associate 
Press, June 9, 2005

ECOTA 
Membership 

Fair trade means an 
e q u i t a b l e  a n d  f a i r  
par tnership between 
b u s i n e s s e s  a n d  
organizations in North 
America and producers in 
the developing world. Fair 
trade businesses foster 
long-term and direct 
r e l a t i o n s h i p s  w i t h  
producers, because they 
know these connections 
are a highly effective way 
to help producers help 
themselves.

12

All wealth comes 
from resources 
and resources are 
in the countryside.
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Ways of Getting Membership of EFTF

Collect application form from EFTF

Fill up the Application and submit to ECOTA

Formally present the Application before the committee

ECOTA Governing Body member visits the interested organization

Collect information from the management and producer group

Prepare a report on the visit

Present report to the Governing Body

One year associate membership

Monitoring and evaluation

General membership Membership rejection

Accept the Application Reject the Application 

Reject the ApplicationAccept the Application 

Brief Description: 
ECOTA Fir Trade Forum is a national 
networking association of development agencies 
that are playing a vital role in the craft sector 
with believe, practice and promote in fair trade. 
Since its inception, EFTF has been working to 
uphold the interest of the producers and all its 
interventions are targeted, either directly or 
indirectly, towards the betterment of the 
artisans of all the member organizations. At 
present, EFTF is working with 26 craft 
producing organizations. These organizations, 
altogether, represent nearly 115 thousand rural 
and urban artisans of which more than 80% are 
women. The annual turnover of all the 
members is about USD 15 million (2002-2003). 
EFTF members are not only motivated by 
making a profit but by a desire to assure 
economic and social well being of the artisans.

 A glance within

&&Why, How 
What we do?

14
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Background: 
In the early seventies, after the 
independence war of Bangladesh, a 
number of International Development 
Organizations extended their programs 
to just-emerged Bangladesh with the 
aim of rehabilitation with special focus 
on women and children war victims, 
poverty alleviation, rural development. 
These non-government organizations 
(NGOs) and other local initiatives, 
identified craft production & 
marketing as one of the ways to ensure 
wider coverage in poverty alleviation. 
By improving the knowledge and skills 
that already exist in the community 
due to the Asian tradition and heritage 
of rich aesthetic sense and 
craftsmanship, it would be easier to 
ensure small investments and increased 
involvement of women. 

Various programs were, thus, taken to improve the 
indigenous skills 
and knowledge of these artisans and producers to compete 
in the global market. Due to the success of these initiatives, 
a number of micro, small and medium enterprises 
developed in this sector. Consequently, at times, the need 
for a common platform for sharing and collaboration, 
among the NGOs working in the handicrafts, was felt. 

In 1990, ECOTA Fair Trade Forum came into existence at 
the office of Oxfam Bangladesh with the initiative of 
Oxfam representative and the NGOs active in crafts having 

15

Half the world — nearly 
three billion people — live 
on less than two dollars a 
day.

This figure is based on 
purchasing power parity 

(PPP)

commitment for ensuring sustainable development and well-being 
of the artisans through practicing Fair Trade standards. A full-
fledged Secretariat was established in 1992. Since its inception, 
this forum has been working for the promotion of the craft 
business by Fair and Ethical Trade standards that aim at poverty 
alleviation, artisan development & women empowerment, with 
special concern for environment. 

Artisans related with Craftsmanship throughout the country.

ECOTA Fair Trade Forum as a national coordinating body of 
producer organisations providing strong network support for fair 
trading opportunities and better livelihoods for the artisans by 
encouraging unity and solidarity of the crafts sector.

Strengthening ECOTA Fair Trade Forum as a national networking 
body of fair trade groups, to create sustainable livelihoods for 
producers in Bangladesh, based on the international fair trade 
market through supplying need  based services.

Demographic Focus: 

Vision Statement:

Mission Statement:

Objectives:

16
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special concern for environment. 

Artisans related with Craftsmanship throughout the country.

ECOTA Fair Trade Forum as a national coordinating body of 
producer organisations providing strong network support for fair 
trading opportunities and better livelihoods for the artisans by 
encouraging unity and solidarity of the crafts sector.

Strengthening ECOTA Fair Trade Forum as a national networking 
body of fair trade groups, to create sustainable livelihoods for 
producers in Bangladesh, based on the international fair trade 
market through supplying need  based services.

Demographic Focus: 

Vision Statement:
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Objectives:
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* To work for the capacity 
building of the artisans through 
the member organizations.

* To promote social policies in the 
context of the fair trade 
movement.

* To facilitate marketing and trade 
initiatives of fair trade 
handicraft at home and abroad.

* To advocacy and campaign with 
the national, regional and 
international bodies for the 
issues related to handicrafts 
sector development.

* To work for promoting & 
realizing fair trade principles for 
the betterment of the artisans 
especially women, indigenous 
community and physically 
challenged people.

* To develop the sector to 
compete in the market with 
especial concern on ICT.

1. ATO's, IFAT, AFTF and GKP.
2. NGOs, SMEs, GO and International 

Development Agencies. 
3. Affiliated Members, research organizations, 

academic institutions.

1.  Fair & ethical trade principles

Programme Components:
Networking and Coordination

Advocacy and Campaign
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Nearly a billion 
people entered the 
21st century 
unable to read a 
book or sign their 
names. 

-The State of the 
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1999, UNICEF

2.  Handicraft export policy
3.  Consumer awareness on fair trade issues
4.  Fair trade campaign through publication

1.  Enterprise Information Services (EIS)
2.  Export marketing and management
3.  Product design and improvement
4.  Trade and buyer facilitation

1.   Sectoral research and consultancy within the scope

The product range of EFTF member 
organizations includes various high quality 
products of ethnic, traditional and 
contemporary, international designs, made 
using different kinds of media and craft 
techniques like Bamboo, Cane, Grass, Jute, 
Leather, Terracotta and Pottery, Hand 
Woven Textiles and Garments; Candle and 
Wax, Handmade Paper, Nakshi Kantha and 
Embroidery, Batik, Block, Tie-dye, Wood, 
Wrought Iron, Brass, Silver, and other 
types of handcrafted products like incense, 
hemp twine products etc.

August, 1990

Capacity Building and Trade Promotion

Research and Consultancy

Product Range of EFTF 
Members:

Established: 

Address: 

1018

51 percent of the 
world's 100 hundred 
wealthiest bodies 
are corporations. 

-Holding 
Transnationals 

Accountable, IPS, 
August 11, 1998
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ECOTA Fair Trade Forum, 6/1, 
thBlock-A, 4  Floor, Lalmatia, Dhaka-1207

Info@ecotaftf.org
director@ecotaftf.org

www.ecotaftf.org

 
Joint Stock Company (Non-Profit)

World Aware Business Award 2001 by UK 
Govt.

> International Fair Trade 
Association (IFAT)

> Asia Fair Trade Association 
(AFTF)

> Global Knowledge Partnership 
(GKP)

E-mail: 

URL: 

Legal Entity:

Award: 

Global Network: 
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The wealthiest nation on 
Earth has the widest gap 
between rich and poor of 
any industrialized nation.                                                                          

The Corporate Planet, 
Corporate Watch, 1997
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Effort for Crafts Organisations Trading 
Advancement (EFTF) has passed its fourteen 
years of existence with glorious memories and 
achievements in the handicraft sector in 
Bangladesh. Since our inception, we are working 
to improve the situation of deprived human 
being who will overcome the vicious circle of 
poverty and fight for fairer world trade rules. 
EFTF had taken the mission to implement Fair 
Trade regulations and social standards in 
Bangladesh instantly working with Handicraft. 
EFTF had consolidated its mission throughout 
the journey by the following programme 
components:

1.    Networking and Coordination
2.    Advocacy and Campaign
3.    Capacity Building and Trade Promotion
4.    Research and Consultancy
5.    Business development services

Each and every Company have business and non-
business, formal and informal relationships with 
other actors. It focuses on product and process 
development activities, empirical studies have 
shown the importance of collaboration with, for 
example, buyers, suppliers, research institutions, 
and competitors. But why and how are these 
firms able to build up and use networks of 
relationships that give them a competitive 
advantage? That's why Networking is essential for 

« We, members of 
the international 
Fair Trade 
movement, know 
from experience 
that trade can 
reduce poverty and 
contribute to 
sustainable 
development. 
However, if not 
carried out in a fair 
and responsible 
manner, trade can 
exacerbate poverty 
and inequality. For 
the Doha 
Development 
Round to live up to 
its promises and 
really achieve 
development, the 
needs  of Southern 
small and 
marginalised 
producers and their 
communities must 
be put at the heart 
of trade 
negotiations. »

20
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establishing 
relationship with 
organizations that has 
participation in the 

and 
competitors. But why and how are these firms 
able to build up and use networks of 
relationships that give them a competitive 
advantage? That's why Networking is essential 
for establishing relationship with organizations 
that has participation in the handicraft sector. 
The objective of networking is to bring 
solidarity among the members, partners, and business 
communities involved in fair trade movement in national, 
regional and international level. It provides opportunity to 
express their ideas and explain their activities with each 
other (members, business communities, trade promotion 
bodies, NGOs, donor agencies etc.). It also helps grass-root 
level producers in different ways to strengthen their 
relationship among members of EFTF. It assists the 
producers' groups to promote their products and welfare 
issues in related organizations and get assistance from them. 
EFTF plans to make networking with government, donor 
agencies, trade fair organizations, NGOs, enterprises, High 
Commissions/Embassies and other International 
Organizations for the benefit of the members of EFTF. Sub-
component wise detailed activities state in below:

Each and every 
Company have business 
and non-business, 
formal and informal 
relationships with other actors. It focuses on 
product and process development activities, 
empirical studies have shown the importance 
of collaboration with, for example, buyers, 
suppliers, research institutions, 
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Networking With Members of ECOTA Fair Trade Forum to 
Strengthening Relationship

Networking With Private Business Community

Networking With International Fair Trade Groups such 
ATO's, IFAT, AFTF and GKP

Networking With Business Development Service Providers

Facilitate Local Exchange Visits Among Producer Groups

NGOs, SMEs, Government and International Development 
Agencies

Networking With research organizations, academic 
institutions

CAMPAIGN & ADVOCACY

As advocacy & campaign is a vital tool to ensure rights on behalf of 
marginalized people. That's why; EFTF has been functioning on it 
to promote fair and ethical Fair trade principles and standards in 
Bangladesh since its inception. Strategically, it used to work only 
with development organizations at the beginning. Later few 
private businesses that also believes in social responsibility of 
business enterprises, joined EFTF to share the view “Socially 

responsible businesses 
can also be profitable; 
Fair & Ethical Fair 
trade Standards are 
more of a concern 
and attitude rather 
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than high investment”. Under this 
particular project, EFTF aims to work 
more directly and vigorously with all types 
of businesses and parties involved in the 
sector. At the strategy level, this will be 
done mainly by two means. First one is to 
assist the already socially responsible 
businesses to evaluate their own 
performance as well as to identify areas 
for further improvements. Secondly, 
promote campaign and encourage the 
other players to know and introduce the 
fair trade principles in the business.

EFTF will bring into focus a particular 
issue of interest through education, 
campaign and advocacy, making the 
member groups, business community and 
general mass aware of the issues. 
Establishing the need of taking certain 
measures, creating public opinion and 
enforcing the solution of the problem in 
policy and decision making level. EFTF 
has to dedicate its activities to strengthen 
capacity of economic justice and 
movements to influence and change public policy. It 
recognises that there is no single right definition or approach 
of advocacy and its methodology and affirms the rich diversity 
of advocacy experiences and perspectives. On-going 
relationship is sustained among EFTF, its members, EPB and 
other government bodies.

Education, campaign and advocacy has purposeful results to 
enable social justices, advocates to gain access and voice in the 
decision making of relevant institutions; to change the power 
relationships between these institutions and the people 
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The top fifth of the world's 
people in the richest 
countries enjoy 82% of the 
expanding export trade and 
68% of foreign direct 
investment — the bottom 
fifth, barely more than 1%.                                                                                     

1999 Human Development 
Report, UNDP

affected by their decisions. Thereby changing the institutions 
themselves; and to bring a clear and sustainable improvement in 
people's lives. For example, the Caribbean countries after long 
struggle could establish their right of tax-free entrance to US 
market. 

ECOTA Fair Trade Forum is doing some regular activities under 
this programme component, which are the following: 

Urged For A Specific Handicraft Export Policy

Building Consumer Awareness on Fair Trade Issues

Fair And Ethical Trade Monitoring Among The 
Practitioners

Fair And Ethical Trade Promotion 
Among Business Community

Campaign To Use Of Eco-Friendly 
Raw Materials

Field Visit To Identify Producers' 
Needs And Barriers

Observation of World Fair Trade 
Day (WFTD)

Fair Trade Campaign through 
Publication.

!

!

!

!

!

!

!

!

24

A few hundred millionaires 
now own as much wealth 
as the world's poorest 2.5 
billion people.                                                                            

Global Development 
Finance, World Bank, 1999
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Since inception EFTF has been a pioneer 
in Bangladesh in the field of fair and 
ethical trade promotion through various 
skill development and trade promotional 
activities, it has been working very closely 
with the fair trading manufacturers and 
exporters under this programme 
component. This support service is 
necessary for strengthening capacity of the 
members and partners for attracting 
buyers to their products. The aim of this 
programme component is to promote 
handicraft business and generate more 
orders, EFTF will facilitate 

Since inception EFTF has been a pioneer 
in Bangladesh in the field of fair and 
ethical trade promotion through various 
skill development and trade promotional 
activities, it has been working very closely 
with the fair trading manufacturers and exporters under this 
programme component. This support service is necessary for 
strengthening capacity of the members and partners for attracting 
buyers to their products. The aim of this programme component is to 
promote handicraft business and generate more orders, EFTF will 
facilitate buyers' visit to Bangladesh. EFTF will contact and invite 
existing and potential buyers for its members. Events will be arranged 
like display of selected items of member for the buyers. Visit to 
factories of members will be organized. Apprise the team about new 
products, show them samples and motivate them to make orders and 
assist and influence them to provide counseling to the members. 

CAPACITY BUILDING & 
TRADE PROMOTION

25

The top fifth of the 
world's people in the 
richest countries enjoy 
82% of the expanding 
export trade and 68% 
of foreign direct 
investment — the 
bottom fifth, barely 
more than 1%.  

1999 Human 
Development Report, 

UNDP

EFTF has done some studies and impact analysis of its activities. 
We are also interested to continue research and 

study and we have specific plan on 
it. So, if you are interested 

for any research or study 
then you can contact 

with us. We highly 
appreciate such kind 
of initiative from 
your end. We are 
doing sectoral 
research and 
consultancy 
within the scope.

RESEARCH & CONSULTANCY

1. Linkage With other Business Development Service (BDS) 
Providers

2. Facilitate to participate in International Fair Trade Events

3.  Arrangement of product development workshop for the 
purpose of new product development and improvement 
also

4. Providing business counseling support

Disseminate information through Enterprise Information 
Services (EIS)

5. Arrangement of producer-buyer meeting in a frequent 
manner

6. Support to Export marketing and management

26

However, EFTF is doing the following activities under this 
component:
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EFTF has a wide range 
of services for 
international buyers 
and for people living in 
abroad. We can work as 
facilitator in the case of 
international buyers. 

 

Producer/Supplier Contact
Product Information
Logistic & Administrative Support
Producer/Supplier Visit
Product Development
Research
Arranging Seminars
Workshops etc
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BUSINESS DEVELOPMENT SERVICES 

27

§ Workshops etc

This site will link you with our member organizations who are 
producing handicrafts and marketing it world wide. You can 
directly contact with any of our members or you can ask for 
our help to contact with them. If you need any more 
information than those you can contact with us or contact 
with the particular member directly. We also have information 
of other non-member handicraft producer organizations.

We have the product catalogue of our members in printed 
form and in CD. If you need the catalogues, just mail us giving 

your contact details. We will send it as soon as we 
receive your mail.

We have a wide range of product information not 
only of our members but also of other handicraft 
producer organizations working in Bangladesh. But 
information other than members is not available in 

this site. If you need their information 
then we can provide upon your request. 
We have the experience to work with the 
particular non-member producers for 
long.

If you need any kind of logistic & 
administrative support in this country we 
will provide as per your requirement.

Producer/Supplier Contact: 

Product Information:

Logistic & Administrative Support:

28

"We do not want charity; we 
do not want aid. We want self-
esteem to lead respectable 
and decent life, to work for 
our dreams, to be 
acknowledged and 
appreciated for our efforts. 
Like you, we want a fairer 
world."      

-A group of women artisans 
from Bangladesh in a 

message to IFAT
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do not want aid. We want self-
esteem to lead respectable 
and decent life, to work for 
our dreams, to be 
acknowledged and 
appreciated for our efforts. 
Like you, we want a fairer 
world."      

-A group of women artisans 
from Bangladesh in a 

message to IFAT



Producer/Supplier Visit:

Product Development:

Arranging Seminars, Workshops:

Specific producer/supplier visit can be 
arranged as per your requirement.

If you want to develop any product then 
we can help you to do so. You can also ask 
for developing products for which 
technology is available to you, but it is 
costly for you to develop/produce in else 
where.

To complete the service line in research 
and study we also arrange seminars and 
workshops to disseminate information. 
You can contact us if you want to arrange 
any on development issues of common 
interest.
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The richest 50 million 
people in Europe and 
North America have the 
same income as 2.7 
billion poor people. 
“The slice of the cake 
taken by 1% is the same 
size as that handed to 
the poorest 57%.”

Larry Elliott, A cure 
worse than the disease, 
The Guardian, January 

21, 2002
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 IFAT prescribes 10 
standards that Fair Trade 

organizations must 
follow in their day-to-day 

work and carries out 
continuous monitoring 

to ensure these 
standards are upheld: 

Creating opportunities 
for economically          1disadvantaged 
producers

Transparency and 
accountability2

Fair Trade is a strategy for poverty alleviation and 
sustainable development. Its purpose is to create 
opportunities for producers who have been 
economically disadvantaged or marginalized by 
the conventional trading system. 

Fair Trade involves transparent management and 
commercial relations to deal fairly and 
respectfully with trading partners.

Capacity building3  Fair Trade is a means to develop producers' 
independence. Fair Trade relationships provide 
continuity, during which producers and their 
marketing organizations can improve their 
management skills and their access to new 
markets. 

Promoting Fair Trade4 Fair Trade Organizations raise awareness of Fair 
Trade and the possibility of greater justice in 
world trade. They provide their customers with 
information about the organization, the products, 
and in what conditions they are made. They use 
honest advertising and marketing techniques and 
aim for the highest standards in product quality 
and packing. 
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Fair Trade Organizations trade with concern for the 
social, economic and environmental well-being of 

marginalized small producers and do not maximise 
profit at their expense. They maintain long-term 

relationships based on solidarity, trust and mutual 
respect that contribute to the promotion and growth 

of Fair Trade. Whenever possible producers are 
assisted with access to pre-harvest or pre-

production advance payment.

0101

Payment of a fair 
price5A fair price in the regional or local context is one 

that has been agreed through dialogue and 
participation. It covers not only the costs of 
production but enables production which is 
socially just and environmentally sound. It 

provides fair pay to the producers and takes into 
account the principle of equal pay for equal work 
by women and men. Fair Traders ensure prompt 

payment to their partners and, whenever possible, 
help producers with access to pre-harvest or pre-

production financing. 

Gender Equity6Fair Trade means that women's work is properly 
valued and rewarded. Women are always paid for 

their contribution to the production process and 
are empowered in their organizations.

Working 
conditions7Fair Trade means a safe and healthy working 

environment for producers. The participation of 
children (if any) does not adversely affect their 
well-being, security, educational requirements 

and need for play and conforms to the UN 
Convention on the Rights of the Child as well as 

the law and norms in the local context.

Child Labour8Fair Trade Organizations respect the UN 
Convention on the Rights of the Child, as well as 

local laws and social norms in order to ensure 
that the participation of children in production 

processes of fairly traded articles (if any) does 
not adversely affect their well-being, security, 
educational requirements and need for play. 

Organizations working directly with informally 
organised producers disclose the involvement of 

children in production. 

The environment9Fair Trade actively encourages better 
environmental practices and the application of 

responsible methods of production. 

Trade 
Relations 10

31

E C O T A

11



Fair Trade Organizations trade with concern for the 
social, economic and environmental well-being of 

marginalized small producers and do not maximise 
profit at their expense. They maintain long-term 

relationships based on solidarity, trust and mutual 
respect that contribute to the promotion and growth 

of Fair Trade. Whenever possible producers are 
assisted with access to pre-harvest or pre-

production advance payment.

0101

Payment of a fair 
price5A fair price in the regional or local context is one 

that has been agreed through dialogue and 
participation. It covers not only the costs of 
production but enables production which is 
socially just and environmentally sound. It 

provides fair pay to the producers and takes into 
account the principle of equal pay for equal work 
by women and men. Fair Traders ensure prompt 

payment to their partners and, whenever possible, 
help producers with access to pre-harvest or pre-

production financing. 

Gender Equity6Fair Trade means that women's work is properly 
valued and rewarded. Women are always paid for 

their contribution to the production process and 
are empowered in their organizations.

Working 
conditions7Fair Trade means a safe and healthy working 

environment for producers. The participation of 
children (if any) does not adversely affect their 
well-being, security, educational requirements 

and need for play and conforms to the UN 
Convention on the Rights of the Child as well as 

the law and norms in the local context.

Child Labour8Fair Trade Organizations respect the UN 
Convention on the Rights of the Child, as well as 

local laws and social norms in order to ensure 
that the participation of children in production 

processes of fairly traded articles (if any) does 
not adversely affect their well-being, security, 
educational requirements and need for play. 

Organizations working directly with informally 
organised producers disclose the involvement of 

children in production. 

The environment9Fair Trade actively encourages better 
environmental practices and the application of 

responsible methods of production. 

Trade 
Relations 10

31

E C O T A

11


